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As we prepare to enter the twenty-first century, it becomes increasingly clear that schools cf business must refocus- to teach the practice f management as it must be, not as it was. Even a cursory review ef the 
economic data over the past three decades uggests that Western management education has not been imparting 
the management skills required to compete effectively in a global marketplace. The management models that 
evolved cifter World War II and were adopted by business chools throughout he Western world focused on 
managing function rather than managing process. 
At Boston University's School cf Management (SMC), we are transforming the teaching efmanagement. 
We seek to create a class ef managers who will be equipped with the mind-set, the skills, and the understanding 
required in an increasingly dynamic economic environment. SMC graduates are trained to deal with the 
management control systems and with the human resource systems required for operating competitively, for 
innovating, and for leading. Our objective is summarized in our vision statement: 
• Boston University's School ef Management is preeminent for producing broadly educated graduates with 
inquiring minds whose operating orientation is one ef business building and adding value. 
• In addition to their functional specializations, SMC graduates approach management issues with an 
understanding ef the interdependencies within organizational systems. 
• This approach is rooted in a comprehensive grasp ef the concepts and skills for total quality management. 
The faculty is the School cf Management's major resource. Committed to advancing management knowledge 
through both theoretical and applied resean:h, and to improving the quality ef teaming and learning, faculty members 
bring the benefi,ts ef their vast prefessional experience to the classroom. The SMC faculty has earned worldwide 
recognition and respect for their applied research. They bring a refreshing approach to teaching within interdiscipli-
nary frameworks and also bring wide-ranging experience with local, national, and global organizations. 
Another strength ef the school is its students. They are highly intelligent, diverse, ambitious, and determined to 
make a positive difference in society. Their active participation in the evaluations ef our programs and activities 
assures a continuing vibrancy and responsiveness in the School. 
lf you aspire to the kind ef rewarding management education I have described, if you wish to be challenged 
and intellectually stimulated, I invite you to consider Boston University's School ef Management. 
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A FOCUS ON THE SYSTEM 
The Boston University MBA program is designed to give you an overview 
of organizational structure and function-
ing, as well as a working knowledge of 
individual components. We concen -
trate on process instead of function. At 
the School of Management you'll learn 
management as a system--an overall 
continuum of interdependent depart-
ments or functions. 
Management as a system is composed 
of three primary components: the manager, 
the organization, and the global environ -
ment. As a trainer of general managers, 
we encourage each student to formulate 
a customized set oflearning objectives, 
to be fostered throughout all advising, 
team planning sessions, and faculty-
student interactions. 
With an approach that includes tean1-
teaching, we 'll concentrate on the 
horizontal analysis of events instead of 
the vertical. Moreover , the underlying 
principles of total quality management 
are integral to this prograni. 
In the Boston University MBA 
prograni, you'll have more than classwork. 
M B A P R O G R A M S 
Real-world applications are required 
and you'll be able to tap the School's 
far-reaching business and organizational 
connections for internships and onsite 
consultancies . Few if any MBA pro-
grams can compare with the extensive 
corporate linkages found here. 
Furthermore, you will be part of a 
student body where 40 percent are 
women and 33 percent are international 
students-both among the highest 
percentages nationwide . 
Part-time students will be inlmersed 
in the same systems orientation and team 
teaching / team learning environment as 
full-time students . 
Team-Teaching /Team-Learning: 
Creating an Educational 
Advantage for You 
The best way to discuss processes and 
systems is by poolin g the expertise from 
various disciplines. An example is CD 700 
The Global Manager. In this course, 
three faculty members will interactively 
dissect each topic or case study of the 
day from their own respective view -
point. So instead of just seeking a strategic 
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solution to a problem, you 'll learn to 
develop a strategic, an organizational, 
and an MIS, solution . In other words, 
you'll learn to develop holistic, relevant 
solutions rather than one-dimensional, 
mythical ones. 
The structure of most of your MBA 
courses will require you to work in groups, 
sinmlating the way actual organizations 
work . Study groups, project groups, 
consulting groups to outside industry-
each of these experiences provides ongoing 
peer support during your demanding 
MBA program. You'll draw on each 
others' strengths to create solutions 
together. Most importantly, teamwork 
is a critical job skill in today's work 
environment . You'll practice it in every 
phase of your MBA education . The 
Boston University team-teaching / team-
learning approach is a significant innovation 
in the delivery of management training. 
More Informed Decisions = 
Better Decisions 
One of the major benefits of the systems 
approach is that it teaches you to plan 
and allow for the broader impact of 
your management decisions. By expanding 
your own vision, you can help others 
do the same and thus add tangible value 
to your organization. 
Technologies, corporate structures, 
financing options , communications, 
and practically all other aspects of 
business are undergoing such rapid 
change that managers today need to be 
flexible and adaptable. They need skills 
that are transferable from one situation to 
the next, or from one career opportunity 
to another. The more experience you have 
identifying system-wide events, the easier 
time you'll have identifying isolated ones. 
Leading-Edge, Accessible, 
World Class Faculty 
The only way to keep the curriculum 
current and relevant is to have faculty on 
the front lines ofleading research and in 
contact with the innovating companies. 
At Boston University, you'll be taught 
by faculty who have written cases and 
New MBA students completing a team-
building exercise as part of MBA First Week. 
texts that are used in management 
schools worldwide. 
Boston University MBA faculty are 
very much in touch with new develop-
ments in a wide range of important 
industries nationwide, and have 
innumerable contacts and clients in the 
field. They are in demand as lecturers 
and consultants, and the research they 
conduct has palpable results in the 
higher strata of management and in our 
daily lives. 
Furthermore, they're accessible. As a 
group, you'll find the faculty has a true 
enthusiasm for teaching and for the 
significant exchange of ideas. You can visit 
with faculty members during office hours, 
or you can sometimes meet them in a more 
casual setting on Thursday nights at the Pub 
(MBA night), the University-sponsored 
cafe near the School of Management. 
Systems Orientation Is Only 
the Beginning 
Within the General Management 
framework, there are opportunities to 
experiment or to specialize. You can 
assemble a customized second-year 
program from more than sixty electives. 
Or you can enroll in MBA elective 
clusters that emphasize a particular area 
of expertise , such as international 
management or entrepreneurship, or 
the special MBA Programs in Public 
and Not-for-Profit Management or 
Health Care Management. Practical 
application of your classroom knowledge 
is also required. Thus in the second year 
you'll actually consult in real organiza-
tions (see "Conducting a Hunt for the 
Headhunters," page 18) or perhaps 
work as an intern in a company nearby, 
or as far away as Prague. (See "The 
Career Center" on page 40.) 
Multicultural, International, 
Multidisciplinary 
The Boston University MBA program 
attracts bright, creative students from six 
continents. With a 60/ 40 male/female 
mix, and a full third of your class 
coming from foreign countries, all 
students benefit from a rich and varied 
exchange of views. Future managers 
who familiarize themselves with the 
needs, capabilities, and resources of 
peoples from around the globe will 
enhance their own marketability and 
add further value to their future 
organizations. 
Another significant influence on 
your education will be the breadth of 
work experiences of your classmates. 
Typically you'll encounter full- and 
part-time students engaged in every 
industry imaginable, from high technol-
ogy to agriculture, from diplomacy to 
advertising, in Fortune 500 settings to 
family-owned businesses. The perspectives 
of each will serve to broaden your own. 
A Close, Familiar Community in 
a Large University 
While Boston University serves more 
than 29,000 graduate and undergraduate 
students, the MBA program itself is a 
relatively small group of 1,500 full- and 
part-time students. During the first 
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semester, students are placed in sections 
of just forty-five students each so that 
personal attention is maximized. Sharing 
all the first classes with your section 
fosters a sense of cohesion, integration, 
and community early on. For the next 
three semesters, when people begin to 
head toward more specific interests, the 
average class size is just thirty-five. In 
addition, the cross-disciplinary nature of 
the curticulum fosters a much more 
open exchange between faculty 
memb1::rs of various departments than in 
most other schools. For those who care 
to venture beyond the confines of 
management, you can even take courses 
elsewhere in the University in areas 
such as engineering, communications, 
or international relations. 
SPECIAL OPPORTUNITIES 
Flexible Scheduling, 
Supportive Environment 
All graduate programs are offered on full- and part- time schedules, with 
identical admissions criteria, academic 
content, and faculty. Students may 
change between full- and part-time 
status on a semester-by-semester basis. 
The team-teaching environment 
means increased faculty attention to 
individual student needs . With three 
professors focusing on just forty-five 
students, individual problem areas will 
be identified more readily, with appro-
priate remedies offered. 
At SMG, Part-Time Students 
Are First-Class Citizens 
We treat full- and part-time students as 
equals. No matter what your schedule, 

An integral part ef the new curriculum is CD 700, The Global Manager, a team-taught course that draws on the disciplines ef strategy, organizational 
behavior, and management information systems. An informal chat with three ef 
the prefessors who will be teaching CD 700 -Mike Lawson, Marion McCollom, 
and Fred Scott-reveals some ef the thinking behind this new course. 
What's new and dijferent about The Global Manager course? 
SCOTT: We wanted to link the talents ef the different departments, as well as 
the subject matter. Our new course allows us to cover more ground, build a logical 
learning sequence across three .first-semester courses that used to be taught separately, 
and take advantage f team-teaching to link ideas across disciplines. 
In class, you can find tidy solutions to problems, but once you 
get into the world . . . 
LAWSON: Most new MBAs are panicked by the unpredictability ef the world. 
Courses like ours will embed early on the glossaries that new students need to 
know-and the expectation that things will not be neat and clean. We'll mirror the 
actual world, not the ivory tower "clean case study" world. We'll deal with the 
world in real time, rolling the dice with the facts ef the real world. 
What spurred the idea to create this team-taught environment? 
SCOTT: Changes in the private world must be reflected in business school-
there are fewer levels in industry now. A very different model is emerging. One ef 
our goals is to reduce the "cycle time" it takes students to put different disciplines 
together, so that the "aha" experience comes sooner. 
McCOLLOM: Traditionally, business grads have been taught to compete as 
individuals. Individual peiformance isn't enough now-we need collective peifor-
mance. We need to teach managers to work together. It's more stimulating, and 
a better way to work. 
Will there be a qualitative dijference for students? 
McCOLLOM: Absolutely. One ef the major benefits ef team teaching is that the 
same group ef orty students will have three or four teachers who will get to know 
them well as individuals. They'll go through challenging, demanding semesters, but 
we'll be right there in an unusually supportive role. 
LAWSON: They can take chances-be more open-because they'll be more 
comfortable with us. Together, we'll be better able to identify who's stru~ling with 
a certain topic and which prefessor is best suited to help them out. 
SCOTT: Overall, the program is a fundamental sea change, but it is precisely 
what is happening in management across the board today. It's another way ef 
making the School itself a model ef what today's management should and can be. 
THE MOST IMPORTANT PAGE IN THIS BROCHURE 
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Continued from page 5 
you'll benefit from the same instruc-
tion, support, and access to people and 
materials. Unlike the situation in many 
schools, our part-time students are 
able to take the same courses as full-
time students . Most MBA electives are 
offered one evening a week (Monday 
through Thursday), from 5:30 to 
8:30 p .m. The key is that part-time 
students are able to enjoy flexible, 
convenient scheduling without sacri-
ficing quality. An added benefit 
of mixing full- and part-time students 
in elective classes is that they can 
exchange experiences from their varied 
work situations. 
Summer courses and multiple sections 
of evening classes further increase 
scheduling flexibility. Each semester, a 
limited number of general management 
electives are offered in the morning 
or afternoon. Classes are also available 
north ofBoston at the Boston University 
Corporate Education Center in 
Tyngsboro, Massachusetts. 
Joining the Team at SMG 
For full-time students it's called "MBA 
First Week," and for part-time students 
it's "MBA Weekend ." New students 
are offered a personal introduction to 
SMG during the first week of classes. 
Multicultural and communication 
seminars introduce students to the cultural 
perspectives necessary for global 
managers. A set of executive challenge 
outdoor exercises builds leadership and 
teamwork skills. Workshops on written 
and oral communication skills and a 
case study analysis introduce students to 
the teaching methodologies ofSMG. 
MBA First Week and MBA Weekend 
serve as a concentrated immersion in 
the culture and philosophy of the team 
that new MBA students are about to 
JOin. 
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INTERNATIONAL STUDY ABROAD 
OPPORTUNITIES 
Manchester, England; Lyon, France 
During the second year, students may live and study abroad by applying to 
the student exchange programs between 
Boston University and the University of 
Manches ter, England, or the University 
of Lyon, France, both rated among 
Europe's top business schools. This 
semester abroad provides firsthand knowl-
edge of international management 
strategies and issues, especially in the 
EC, as well as a cross-cultural living/ 
working experience . Other European 
sites may be announced during the 
academic year. (See "O ld Wo rld 
Setting, New World Order," page 11.) 
As an Australian, I grew up with 
a view on life as a member of the 
Pacific Rim. My work experience in 
London extended my horizons to 
include the EC perspective. Aware 
that business was becoming increas-
ingly global, I knew that I needed 
to learn the Amer ican way if I 
wanted to become a serious con-
tender. The international MBA pro-
gram at Boston University was able 
to deliver the final ingredient. 
JENNIFER HERRERA 
Qoss of /993 
Kobe,Japan 
Entering full-time students may apply to 
begin the MBA in Boston University's 
international management program in 
Kobe,Japan . For more details see page 12. 
The Asian Management 
Field Seminar 
All MBA students may register for a 
two-week summer visit to China, Hong 
Kong.Japan, Korea, and Thailand to visit 
successful firms and to hear lectures by 
prominent Asian executives and 
academics. See page 29 for a complete 
course description. 
RESEARCH CENTERS AND INSTITUTES 
The Boston Univers ity Schoo l of Management boasts a wealth of 
research centers and institutes, each of 
which addresses issues that extend 
beyond the boundaries of traditional 
disciplines. These organizations have 
become magnets for faculty from disci-
plines around Boston University and 
for top- level managers from around the 
world, who come together and share 
their understanding of contemporary 
managemen t challenges. 
T he research centers and institutes, 
and the School's executive training 
programs, offer significant advantages to 
students seeking leadership roles in major 
organizations. Through an industrial 
network that extends around the globe, 
faculty members maintain contact and 
exchange data with colleagues in univer-
sities and business firms. This real-world 
involvement brings exciting results into 
the classroom-timely and topical 
material for case studies, a steady stream 
of high-level managers from a variety 
of firms, internship opportunities, and, 
frequently, contacts for jobs after gradua-
tion. For the faculty, these contacts 
enrich and inform research and curricu-
lum development . 
Curren t centers and institutes at the 
School of Management are: 
• Human Resources Policy Institute 
• Manufacturing Roundtable 
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• Asian Management Center 
• Information Systems Research Center 
• Entrepreneurial Management 
Institute 
• Institute for Accounting Research 
and Education / Accounting 
Curriculum Center 
• Public Affairs Researc h Program 
MBA STUDENT GROUPS 
Students who wish to increase their involvement in particular areas will 
probably find like-minded individuals 
among the varied MBA student acti-
vities. Or you might found a group of 
your own. Some of the more active 
groups are: 
• MBA Association 
• Build (real estate investment and 
management) 
• MBA Finance Organization 
• Graduate Women in Business 
• Health Care Management Student 
Organization 
• International Management Association 
• Managerial Understanding of 
Social Topics (M.U.S.T.) 
• MBA Marketing Association 
• The Quality Forum (promoting 
·awareness of quality issues) 
• The Spreadsheet (MBA student 
newsletter) 
CORE COURSES: 
AN INTEGRATED APPROACH TO 
MANAGEMENT EDUCATION 
Computer Labs and Usage 
Coursework in the MBA core and elective classes will involve computer 
usage. The School of Management has 
both a PC Lab and a MAC Lab available 
for student use. For entering MBA 
students who do not have the requisite 
computer skills in word processing, 
spreadsheet analysis, and database 
management, there are several options 
available in the form of workshops 
provided by Boston University. Course 
prerequisites are available in the MBA 
Student Handbook . 
CD 700 The Global Manager 
Emphasizes how to be effective in a 
global competitive environment , as 
individuals, as members of task groups, 
as part of interfunctional team efforts, 
and as leaders. The interdisciplinary 
faculty team combines the theory and 
practice of organizational behavior, 
strategic analysis, and information systems 
and technology to develop students' 
fundamental skills and understanding 
of how effective organizations compete 
and manage change under increasingly 
demanding conditions . 
AC 710 Financial and Man agerial 
Accounting 
An introduction to accounting, and an 
examinatio n of how it affects present 
and prospective users of financial infor-
mation. Financial accounting (informa-
tion needs of stockho lders, creditors, 
and analysts) and managerial accounting 
(inform ation needs of managers) are 
stressed equally. 
QM 7 I 5 Quant itative Decision 
Making 
Managers must understand the condi-
tions under which quantitative tech-
niques may be appropriately applied 
to making managerial decisions. This 
course focuses on probability concepts, 
statistical estimation and hypothesis 
testing, selected nonparametric statistical 
techniques, analysis of variance, and 
regression/ correlation analysis. 
FE 72 I Financial Ma nagement 
Financial Management examines (1) 
saving and investment decisions by 
households; (2) investment and financ-
ing decisions by corporations; and (3) 
the role of securities markets and 
financial intermediaries in the economy. 
FE 727 M anagerial Econo mics 
Covers the fundamentals of economics 
which affect the firm and the manager's 
role in making resource allocation 
decisions. Topics covered include mar-
ginal analysis, market structure, decision 
making under uncertainty, and decision 
making in the public sector. 
MK 723 M arket ing Mana gement 
Builds an in-depth understanding of 
basic marketing concepts and applies 
them to a variety of management situa-
tions, including nonprofit and public 
sector settings. The course provides work-
ing knowledge of the tools of marketing 
(product policy, pricing, distribution, 
promotion, consumer behavior). 
OM 725 Oper at ions Mana geme nt 
Focuses on the design and control of 
manufacturing and service systems. 
Topics include process analysis, capacity 
planning, forecasting, simulation, sche-
duling, inventory analysis, quality control, 
material requirements planning, work 
design, and technology. 
MG 73 I Manag ement Policy 
Focuses on formulating and implement -
ing business strategy in an ethically 
responsible manner in today 's complex 
international environmen t. There are 
four modules: strategy formulation; the 
strategy process; the social, political, 
and legal environment; and the role of 
business-government relations in inter -
national competitiveness. 
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Real-World Experience 
Lands the Job 
"As an MBA candidate at Boston 
University, I learned management 
skills through classwork, while 
putting those skills into practice at 
companies such as Heublein, Inc., 
Hill Holliday Advertising , and 
Yankelovich Partners. When I inter-
viewed with the Colgate Palmolive 
Company, I knew I would be com-
peting against MBA students from 
many of the top-ranked schools. 
My ability to discuss the strategic 
impact of what I had learned at 
Boston University-by drawing 
upon my real world internship 
experiences-were pivotal to my 
being offered a position at Colgate 
Palmolive. Boston University gave 
me the edge I needed to compete." 
ANDREW DONKIN 
Class of 1993 
Assistant Product Manager, 
Global Marketing Management 
Development Program 
Colgate-Palmolive 
Second-year Boston University 
MBA students, Eli Neusner and 
Wendy Reservitz. 
S econd-year Boston University MBA students have the option ef attending Manchester University in England for one semester. Eli Neusner and 
Wendy Reservitz both took advantage f the program in the fall ef 1992. 
Why did you choose to go to Manchester? 
WENDY : I felt an exchange program would really enhance my MBA 
experience, and it certainly did. I lived qff-campus with three other exchange 
students and I was able to absorb some ef the local feeling ef Manchester. In 
class, each ef my study groups was multinational. 
ELI: Going to Manchester was the highlight ef my MBA program. The greatest 
value came from the international exposure. Reading about it and hearing about 
it in lectures is one thing, but actually living in the middle ef another country 
and experiencing things on a daily basis gives you a much richer experience." 
Academically, how did it differ from your U.S. experiences? 
ELI: In the United States we tend to see things in terms ef American values, 
American ideas. But in Britain and the rest ef Europe, everyone has a more 
global-or at least European-view. 
WENDY : Surprisingly, it's all very iriformal there. We tend to have this view 
ef "strgfy Brits," but they weren't at all. All the students and prefessors are 
on a first-name basis. And at tea time, the whole class would go down to the 
lounge together. It made for a very warm, comfortable environment. 
You worked in groups, just as you do in Boston? 
WENDY: Yes, we worked in teams. These were real projects, and in each one 
we presented to the actual client, including the board ef directors. That added a 
level ef pressure you don't have in a purely academic setting. We had to be 
sure ef our facts, and we had to be completely prefessional when presenting our 
findings. That real-world asped is part ef what made it so valuable. 
Any other benefits? 
ELI: Absolutely. I've made lots ef new friends and meaningful contacts. When 
you live, work, and study with people, you form meaningful contacts. Anytime 
I need advice about something in Europe, I can just pick up a phone. I think 
everyone should do this program. And I believe this experience really sets you 
apart on your resume. 
OLD WORLD SETTING, NEW WORLD ORDER 
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GENERAL MANAGEMENT 
Specific Outcome s from a 
General Prog ram 
A Boston University MBA can provide you with the skills, competencies, 
and perspectives to add measurable 
value to your organization. You'll learn 
the skills of identifying, analyzing, and 
understanding the problems and oppor-
tunities that arise in your enterprise . 
Through classes and practical experiences 
in real organizations, you'll develop the 
competencies to communicate with, and 
help guide, each function within your 
organization, from the sales staff to the 
warehouse workers to the accountants. 
You'll gain the perspectives, tempered 
by an eclectic and international student 
body, that will give you the confidence 
to make clear, confident decisions. 
In the first year, you 'll gain a solid 
grounding in the fundamentals of manage-
ment. You'll cover strategy, information 
processing, finance and accounting, organi-
zational behavior, marketing, operations , 
and quantitative decision-making. 
From your broad-based first-year 
preparation, you'll then have the oppor-
tunity to complete your program in 
any number of areas. We've designed 
the Boston University General Manage-
ment MBA to allow you maximum 
flexibility in the second year. You may 
choose informal concentrations in 
any of the disciplines named here, or 
customize your degree by sampling from 
more than sixty graduate electives. 
Or you might choose MBA elective 
clusters that center on a common theme, 
such as international management, 
economics, or entrepreneurship. Clusters 
may center on an industry sector, a 
management function, or an issue, and 
each is designed to reinforce the "whole 
system" horizontal approach. (New 
clusters are under discussion as this 
brochure goes to press.) You might even 
use the resources of other graduate 
schools within Boston University in such 
areas as communications, law, international 
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relations, or engineering. (On page 37, 
you'll also find options for dual degrees.) 
Then in a practical application 
experience, like an internship or second-
year field study course, you can test out 
theories and gain immediate feedback 
from curren t practitioners. As a general 
manager, you need to think like a CEO. 
That's exactly what you' ll practice in 
the Boston University MBA program. 
MBA in General Management, 
Beginning in Kobe, Japan 
Students can make an international start 
to their MBA by joining a ten-week 
management program in Kobe, Japan. 
In its seventh year, the program draws 
students from the Pacific Rim and coun-
tries around the world for a rich intercul-
tural experience. 
The courses, which are taught by 
Boston University professors, combine 
classroom work with field visits and 
guest lectures to help develop in students 
an understanding of the social, political, 
and economical aspects of a global 
business environment. 
Students live and study together at 
Sanyo Electric Company's Corporate 
Educational Training Center in Kobe . 
Depending on their English ability, 
participants take four or six management 
courses. Those who take six can go on 
to comp lete their MBA in one year, 
although many use the regular two -year 
period to finish the program . 
For a catalogue and application form, 
please contact the Boston University 
International Management Program-
Japan, 685 Commonwealth Avenue, 
Room 131, Boston, MA 02215; 
telephone 617 /3 53-2673 . 
MBA in General Management 
with Concentration in Informa-
tion Systems Management 
Managers are increasingly dependent 
on information and technology , and 
important organiz.ational questions must 
be addressed on how it is collected, 
organized, analyzed, protected, and 
distributed . Managers must become 
more knowledgeable about these problems 
and understand both the relevant tech-
nologies and their long-term implica-
tions. Managers become agents for 
substantially improved organizational use 
and management of information. 
0..117 b '(JU 
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Professor Kathy Kram advises students on their group presentation as part of the International 
Management Program in Kobe, Japan. Group work is pervasive throughout the program, 
which brings together students from Asian countries, the United States, and other countries 
for three months of intensive study and cultural exchange. From the left Taizo Imai Oapan), 
Kosuke Ito Oapan), Professor Kram, and Chun-Ping Hsieh (Taiwan). 
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Students may complete the Informa-
tion Systems Management concentration 
at the Char les River Campus in Boston 
or at the Boston University Corporate 
Education Center in Tyngsboro, 
Massachusetts. The concentration allows 
both full- and part-tim e students to 
increase skills and knowledge in informa-
tion systems management while acquiring 
in-depth exposure to a functional area 
of management. 
The components of the program 
include all required MBA core courses, 
along with the following four courses: 
• IS 806 
• IS 809 
• IS 884 
Systems Analysis 
Managing the 
Information Systems 
Function 
Design of Dec ision 
Support Systems 
• IS 886 Data Management 
In addition, three electives are selected in 
consultation with the program director. 
Accelerated MBA with Concen-
tration in Accounting (AMBA) 
Public accounting is a demanding, 
rewarding, and rapidly growing field. 
The services that public accounting firms 
provide go well beyond the traditional 
tax and audit functions to consulting 
on issues from human resources to 
entrepreneurial ventures. Success in 
public accounting requires a strong 
financial and accounting background 
coupled with the managerial and commu-
nication skills to interact with clients 
on all aspects of their operations. 
T he AMBA program is designed to 
train talented individuals with liberal 
arts undergraduate degrees to enter 
successful careers in public accounting. 
The program is completed in fifteen 
mon ths with full-time study required 
for two summers. During the intervening 
academic year, classes are scheduled 
one day per week and in the evenings 
so that participants are able to apply 
the skills they are learning to their work 
in accounting settings. Employment 
opportunities are competitively offered 
in conjunction with the Boston offices 
of the largest international public 
accounting firms. 
The program combines the core MBA 
cow:ses with eight sequenced accounting 
courses that include Introduction to 
Financial and Management Accounting , 
Intermediate Accounting I and II, 
Advanced Accounting, Auditing Issues 
and Problems, Tax Accounting and 
Planning, Managerial Cost Accounting, 
and Concepts and Issues in Accounting, 
and qualifies individuals to sit for the 
CPA exam upon completion of the 
program. 
Students are admitted to the AMBA 
program in June only. Applications 
must be received by April 1. For a 
catalogue and application, please contact 
the AMBA office at 685 Commonwealth 
Avenue, Room 334, Boston, Massachusetts 
02215;617/353-4206. 
MBA WITH CONCENTRATION IN 
HEALTH CARE MANAGEMENT 
The Health Care Management Program strives to contribute leadership 
and scholarship toward the continuous 
improvement of health care systems. 
The program is accredited by the 
Accrediting Commission on Education 
for Health Services Administration . 
Students 
The program seeks talented and highly 
motivated individuals with broad-based 
backgrounds . Applicants should desire 
to be pacesetters, as managers of health 
care organizations or as policy analysts 
and decision makers at national, state, 
and local levels. The ideal applicant 
will have a strong quantitative and 
analytical aptitude, an ability to articu-
late his or her views forcefully, effective 
interpersonal skills, a high degree of 
integrity and professionalism , highly 
evolved ethical standards, and a commit-
ment to making a significant contribu-
tion to the delivery of health care 
services. 
The Curriculum 
The curriculum strives to balance 
man agement and policy thinking . It 
emphasizes the importance of integrating 
access, quality, and cost objectives 
in health care decision making, and of 
understanding the social context in 
which decisions are made . Students 
gain an understanding of the different 
perspectives that bear upon these 
decisions, including those of patients, 
clinicians, managers, insurers , corporate 
benefit managers, and policymakers . 
They learn to view management as a 
process that helps an organization and its 
members to define and achieve their 
goals, rather than as a collection of 
different functional specialties. 
The curriculum builds on the MBA 
core courses. Health care electives can 
be chosen from a rich menu of courses 
offered in the School of Management 
and elsewhere in the University, such as 
the School of Public Health . Students 
may pursue selected health care topics 
further or deepen their understanding 
of a chosen general management field. 
The Practicum 
The Health Care Management Program 
requires a field practi cum of all students 
except the most experienced. Students 
work in practicum placements , where 
they are assigned to projects that offer 
invaluable opportunities to apply what 
they have learned in their coursework. 
For part-time students who are em-
ployed while they go to school, the 
practicum typically involves a project 
within their own workplace. 
Health Care Management Faculty 
The Health Care Management Program 
draws upon the services of an outstand-
ing group of faculty. They bring to the 
classroom considerable managerial expe-
rience as well as extensive research 
and teaching experience in health care 
management . Many are also active 
consultants to a variety of health care 
and public sector organizations. 
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Full-time faculty are drawn from the 
departments of accounting, management 
policy, management information systems, 
marketing, and operations management. 
They combine their research and teach-
ing skills with an interest in the applica-
tion of those skills to health policy and 
management . Adjunct faculty combine 
their teaching skills with experience 
in high-level positions in health care 
organizations . 
Health. Care Management 
Courses 
The program requires the following 
series of courses. 
HA 717, HA 718 Introduction to 
the Health Care Delivery System, 
Health Policy, I and II 
Introduces the unique managerial issues 
in the health care delivery system, 
including the role of the manager , the 
impact of organizational design, _and 
the role of quality; economic, political, 
and social forces that shape health 
policy; the balance between regulation 
and competition, alternative forms of 
insurance, primary care, the implications 
of managed care, and financing for the 
uninsured. (Two-credit courses) 
HA 720 Epidemiology and 
Management 
Introduces epidemiology and its impli-
cations for managers: the burden of 
illness in society, measurement of incidence 
and prevalence of disease, the role of 
statistical information in determining 
demand, and the link between disease 
and programmatic efforts to reduce it . 
HA 726 The Managerial Process in 
Health Care Delivery Organizations 
Focuses on the interaction between the 
interests of various constituencies and 
the strategies of managers and organiza-
tions . Develops strategies that balance 
the technical attributes of a plan with 
the organizational and political factors 
that affect implementation. 
HA 733 Health Care Marketing 
Examines the problems of organizational 
responses to market needs and wants. 
Consumer behavior, strategic and tac-
tical applications of the marketing mix, 
service marketing issues, social marketing, 
and evaluation of activities are explored. 
Electives offered during the 1993/94 
academic year are described below. 
HA 834 Management of 
Chronic and Long-Term Care 
Delivery Systems 
Examines social, political, epidemio logi-
cal, and service dimensions of chronic 
disease and long-term care in the United 
States: chronic illness determinants, 
economics oflong - term care, quality of 
care, aging, and long-term care services. 
HA 844 International Comparisons 
in Health Care 
Other developed countries have taken 
a variety of approaches to health care 
system design. Several of these are 
examined, compared, and analyzed 
with respect to their applicability to the 
United States. 
HA 845 Ethical Issues in Health 
Care Administration 
This course examines some of the ethical 
dilemmas that health managers and 
citizens face daily. Topics include conflicts 
of interest, the role of financing in medical 
care, advance directives, and rationing . 
HA 890 Health Care Finance 
Examines health care organizations 
critically from a financial perspective. 
Third-party reimbursement systems and 
capital financing of new programs are 
reviewed as well as how providers 
respond to payment systems incentives. 
HA 895 Management Control in 
Nonprofit Organizations 
Focuses on management accounting, 
budgeting, and financial control in health 
care and other nonprofit organizations, 
Free at Last 
by Sergio Castillo, a tribute 
to Boston University 
alumnus Martin Luther King, Jr., 
Class of 1955. 
including cost finding, program bud-
geting, outpu t measurement, perfor -
mance evaluation, program evaluation, 
and system design. 
HA 896 Health Economics 
A systematic analysis of the markets for 
health services, with issues including 
DRGs, health insurance, incentives and 
patterns of hospital investment and 
finance, cost containment, control of 
technological change, and the problem 
of uncompensated care. 
HA 897 Health Care Utilization 
and Quality Management 
Utilization management while main-
taining or improving quality is the key 
nonfinancial method of containing health 
care costs. Emp hasis is placed on conti -
nuous quality improvement and appropri-
ate review in health care organizations . 
Electives are also available through 
Boston University's School of Public 
Health, which offers Public Health 
Law I and II, Health Care Nego-
tiation and Conflict 
Resolution , Hospitals: ~ 
Structures, Function 
and Issues, and many 
other courses. 
MBA WITH CONCENTRATION 
IN PUBLIC AND NOT-FOR-PROFIT 
MANAGEMENT 
The MBA with Concentration in Public and Not-for-Profit Manage-
ment combines the foundation of 
traditional management education with 
an emphasis on the unique skills needed 
by managers of government and non-
profit institutions. Graduates of the pro-
gram are awarded the Master of Business 
Administration degree along with a 
Certificate in Public and Not-for-Profit 
Management . 
The demand for good management 
is especially keen within the environ-
ment of public and nonprofit enterprise. 
Boston University's Public Management 
MBA Program was a pioneer in addressing 
this need, and continues to be a leader in 
training highly skilled managers to serve 
in federal, state, and local government 
and nonprofit organizations. 
The Public Management MBA 
Program attracts a diverse and talented 
group of students, many of whom have 
substantial professional experience . Both 
full-time and part-time study are offered, 
and many studen ts continue to work in 
government and nonprofit organizations 
while pursuing their degrees. 
The Public Management MBA 
Program has a proven track record of 
placing its graduates in a wide range of 
positions leading to varied careers in 
the public and not-for-profit sectors. In 
addition, the management skills gained 
in the Public Management MBA Program 
are easily transferable to the private sector, 
and many graduates assume private sector 
positions at some stage in their careers. 
The Program maintains an extensive 
job bank for students and alumni, and 
sponsors frequent activities centered 
around career options and specific areas 
of student interest. Public Management 
MBA alumni hold positions in many 
government agencies and nonprofit 
organizations, as we ll as in the private 
sector, and provide an active network for 
graduating students seeking to enter the 
job market or to make a career change . 
Positions held by recent Public 
Management MBA graduates include 
the following : 
Executive Director, New England 
Museum Association 
Senior Policy Analyst, National 
Governors' Association 
Vice President of Administration 
and Finance, Associated Daycare 
Services of Metropolitan Boston 
Director of Market Development, 
Environmental Futures 
Chief Budget Officer, City of 
Newton, Massachusetts 
Marketing Director, WGBH 
Educational Foundation (Boston) 
The Public Management MBA 
Program curriculum offers students the 
same core of courses as the general 
MBA program. All core courses address 
both public and private sector applica-
tions of basic managerial tools, theories , 
and functions, and Public Management 
MBA students are integrated with 
general MBA students in many classes. 
During the first year, Public Manage-
ment MBA students take two public and 
not-for-profit strategy courses, which 
deal specifically with opportunities and 
constraints within the public and 
nonprofit sectors. In the second half of 
their MBA program, they take a Public 
Sector Economics course and participate 
in a specialized capston e "laboratory." 
They complete their degree require-
ments by selecting among a wide range 
of Public Management and general 
MBA elective courses. Public Manage-
ment MBA students do not take any 
additional courses beyond those required 
for the general MBA degree, but rather 
meet the program requirements through 
their choice of core and elective courses. 
A public or nonprofit internship posi-
tion is coordinated through the Public 
Management Office to offer students the 
opportunity to gain valuable experience 
and to make contacts in the field or area 
of their choice, and often leads to part-
time or consulting work during the 
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program . The Public Management 
Office assists tudents in arranging intern-
ships, and offers many resources including 
lists of potential sites and emp loyers. 
A separate brochure is available from 
the Public Management Office, and per-
sonal interviews for candidates to the pro-
gram are encouraged whenever possible. 
Public Management Faculty 
The School of Management has assembled 
a distinguished group of experts in Public 
Management to teach those courses 
dealing with the public and not-for-
profit sectors. In building this faculty, the 
members of which are assigned to various 
academic departments, the School has 
emphasized practical experience and 
prior teaching experience in Public 
Management. Faculty members include : 
David W. Young (accounting); David 
Weil (finance/ economics); James Post, 
Steven Rothstein, John R. Russell, 
Melissa M. Stone (manageme nt 
policy); Roberta N. Clarke (market-
ing); Paul Morrison ( operations 
management); L. David Brown , 
Gerald Leader (organizational behavior) . 
Public Management Courses: 
PM 717 Public and Not-for-Profit 
Management I: The Public 
Management Context 
Examines the context within which 
public managers must function . Looks at 
the external consti tuencies that impinge 
on the public manager's environment; 
examines the budgetary, personnel, and 
collective bargaining systems that condi -
tion and constrain the public manager's 
resources . 
PM 727 Public and Not-for-Profit 
Management II: The Nonprofit 
Perspective 
Concentra tes on nonprofit organizations , 
exploring the challenges of managing 
interdependent relationships with govern-
ment agencies, nonprofit corporations, 
and other not-for-profit institutions . 
Focuses on attending to organizational 
mission, working with boards of directors, 

Crafting an idea through 
class discussion. 
and formulating strategy in uncertain 
environments. 
Public Management electives include 
the following, full descriptions of which 
are included under the appropriate 
academic departments . 
• CD 849 Managing Social and 
• FE 895 
• MG 844 
• HA 895 
• MG 837 
• MG 842 
• MK.857 
• OM 877 
Economic Development 
Economics of the 
Public Sector 
Management of the 
Environment 
Management Control in 
Nonprofit Organizations 
Public Affairs Management 
Real Estate Development 
Marketing for Services 
Service Operations 
Management 
EVENING MBA, TYNGSBORO CAMPUS 
B oston University School of Manage-ment's MBA Program is available 
to students without traveling to Boston. 
Students can earn the same AACSB-
accredited MBA degree awarded at the 
Boston campus while taking all their 
courses at our suburban Tyngsboro , 
Massachusetts, location . This state-of-
the-art facility, the Boston University 
Corporate Education Center, is near the 
Massachusetts/ southern N ew Hampshire 
border and the Ro ute 495 high-tech-
nology belt. 
All courses in the program are taught 
by faculty members of the School of 
Management at Boston University, 
who are dedicated to maintaining the 
tradition of excellence that the Boston 
University MBA Program represents. 
In addition to outstanding teaching 
credentials, School of Management 
faculty members bring with them 
extensive backgrounds in research and 
consulting within their management 
disciplines. 
The quality of professional experience 
that students possess makes classroom 
activities particularly rewarding. 
Faculty of the program are especially 
pleased with the extent to which students 
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learn from each other as well as from 
formal instruction . As students work 
together to solve managerial problems, 
they bring to class discussions a richness 
of professional perspectives. 
In keeping with our commitment to 
meeting the needs of suburban students, 
we offer the following on-site services 
at the Tyngsboro campus: 
• Registration prior to the start of classes; 
• In-house academic counseling and 
administrative support staff; 
• On-site payment , including deferred 
payment programs; 
• Book and case-packet purchase at 
the start of class. 
"Knowledge isn't power-applied 
knowledge is power. It's this fact that 
gives the Boston University part-
time MBA program its value. I con-
tinually was able to apply the knowl-
edge gained at the suburban campus 
to my work in today's business envi-
ronment. As a result, I brought back 
to the classroom more relevant in-
put. This reiterative process increas-
ingly raised both the quality of learn-
ing I received and the contribution 
my company received." 
BILL NAWN 
Oass of 1993 
Director of Quality Assurance 
Scully Signal Company 
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The Registry is a "headhunting" firm, making temporary placements ef computer programming prefessionals in 
Boston and other major high-tech markets. The assignment 
for the MBA student consulting team was to create an 
objective ranking, with recommendations, ef potential new 
markets. 
The team conferred with their client biweekly, doing research 
meanwhile. Robin says, "I was suprised at how little 
primary or secondary data existed. There were no data on 
amount ef sales, no trade association data, not even a specific 
SIC code. Prefessor Smith just kept encouraging us and 
pushing us to keep searching. " 
After all their research, the team still had only seft data. 
As Soichi explains, "From the quantitative methods we'd 
learned in class, we knew a good approach to take. We 
converted as much data as possible to quantitative factors, 
and used statistical methods to create our models for ranking 
cities for expansion." 
Says Erich, "By combining the results from nine models, we 
coriftdently recommended three prime target-market cities, first 
to Prefessor Smith and then, efter a little tweaking, to The 
Registry. As a proprietary study, we can't share specifics, but 
we cross-referenced The Registry's perceptions ef what might 
be their next target cities and what the data actually told us. 
In some areas, we found they could basically replicate the 
business plan they used in Boston; but in other areas, we 
found they would be better cf! hiring local people and local 
expertise because f very different business tyles-even within 
the U.S. It was great to use what we were learning in the 
classroom in a real situation, with immediate feedback." 
The Registry was so impressed with the consulting team's 
findings that they invited the students back efter graduation 
to broaden the study. 
CONDUCTING A HUNT FOR THE HEADHUNTERS 
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Field study consultant 
group, under the direction of 
Professor Clifton Smith, 
confers with Robert Foley, Chief 
Financial Officer of The Registry . 
Team members include 
Robin Boorstein , Erich Nagle , 
and Soichi Watanabe . 
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A R E A S 
CROSS-DISCIPLINARY 
( 
ross-disciplinary electives offer an 
opportunity to further explore a full 
range of topics of management expertise, 
and the linkages between them, at an 
advanced level. Each course incorporates 
a set of objectives, specifically chosen to 
replicate actual issues encountered by 
practicing managers. In designing a 
systems-learning approach for each 
course, faculty members draw on the 
interplay between varying functional 
areas of management, considering the 
implication s of such topics as interna-
tional management , finance, information 
systems, strategic management, econom-
ics, organizational behavior, entrepreneur-
ship, management communications, and 
management ethics. 
The MBA curriculum also provides 
each MBA student with an opportunity 
to apply the team-oriented management 
systems they have been studying to a 
hands-on field study project. Electives, 
such as CD 834 Implementing Strategy: 
Field Studies, give students the opportu -
nity to act as consultants to a wide variety 
of businesses and organizations in the 
dynamic metropolitan Boston community . 
Electives 
CD 811 Business Redesign Through 
Information Technology 
Beyond the conceµ of increased 
productivity, traniforming business processes 
considers the radical change of how 
work is done. This course examines the 
underlying principle of radical process 
change and explores how these changes 
have been accomplished across a 
number of industries. 
CD 834 Implementing Strategy : 
Field Studies 
Familiarizes students with the business 
world through practical field experiences 
and consulting assignments. The 
program begins with a review ofbusiness 
consulting and problem-solving tech-
niques used in everyday business 
situations. Teams of four to five students 
0 F SPECIALIZATION 
will be formed and organized to plan 
a project with an existing corporation. 
CD 838 Global Strategic Human 
Resources Management 
Focuses on those personne l and labor 
policies that are crucial to the accom-
plishment of a company' s strategy. 
Specific topics include: the employment 
relationship, employee relations, contract 
negotiation and administration , and 
benefit policies and programs . 
CD 839 The Global Economic 
Environment 
All organizations are part of an economic 
environment. Managers must under-
stand the consequences for their institution 
of aggregate and industrial economic 
developments, including fiscal and 
"Boston University offered just what 
I wanted as a part-time student-
flexible scheduling, so I could go at 
my own pace; a wide selection of 
electives, so I could design my own 
program; a strong nationwide repu-
tation; a very diverse and interna-
tional student body; and convenient 
location. Classes mixed part-and full-
time students, giving us a rich mix-
ture of perspectives and experience." 
NANCY BEGLEY LEHTO 
Oass of /989 
Senior Systems Analyst. 
The Boston Company 
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monetary policy changes, international 
events, regulatory adjustments, and 
alteration in competitors ' industrial 
strategies. This course provides the 
concepts and tools of economic analysis 
for these assessments. 
CD 840 Organizational Consult ing 
Focuses on learning and applying knowl-
edge, concepts, and techniques of organi-
zational consulting. Relevant for all fields of 
management, functions, and organizations. 
CD 849 Managing Social and 
Economic Development 
Focuses on the organizational , manage-
rial, and institutional issues involved 
in promoting social and economic 
development . Examines roles, strategies, 
special capacities, and management 
dilemmas of agencies involved in 
development . 
CD 850 Corporate 
Entrepreneurship 
Considers how to find promising 
business ideas, evaluate them for fit with 
the organization, develop and present 
them to upper management , overcome 
resistance, get resources, and guide the 
effort to market entry. 
CD 857 Management 
Communication 
Focuses on skills and strategies for 
effectively communicating in organiza-
tions . Includes a theoretical framework 
for understanding communication 
processes and contexts. Increases skills in 
analyzing audiences ; designing messages 
and choosing channels to meet specific 
objectives; communicating visually, non-
verbally and symbolically, as well as 
verbally; and developing feedback 
mechanisms. 
CD 868 Ethics in the Business 
Environment 
Conducts a sweeping overview of the 
ethical aspects of management , from 
personal values, to the purposes of the 
corporation, to developing ethical 
corporate strategies in an international 
context. The material is quite varied and 
intended to help students develop an in-
formed and systematic approach to 
ethical dilemmas at work , whatever 
their functional expertise . 
CD 870 Management of Technology 
Explores the role of technological change 
in improving the productivity of organi-
zations and in facilitating the develop-
ment of new products and services. 
Major topics include factors influencing 
innovation, technological forecasting, 
formulating technology strategies, imple-
mentation problems , R&D planning, 
and public policy issues. 
CD 880 Product Design and 
Development 
Exp lores central managerial challenges in 
the effective design, development , and 
introduction of new products: reducing 
the time to market while meeting cost 
and quality targets; managing cross-
functional projects and inherent techno-
logical risks while keeping a focus on 
customer requirements; and integrated 
problem -solving by indu strial designers, 
engineers, manufacturers, and marketing 
specialists. 
ACCOUNTING 
I n both the private and public sectors, accountants are expanding their focus 
from local to global as they serve users 
whose decisions have an international 
impact. The way assets are valued on an 
American spreadsheet may no correspond 
at all to methods in a Korean company. 
Appropriately for a management school 
with such a strong international flavor, 
many of our accounting faculty are 
studying accounting with a view toward 
international ramifications. For instance, 
Moshe Hagigi and Frank Meanor are 
looking at the tax implications faced by 
multinational corporations. In addition, 
Professor Hagigi has studied the origins of 
foreign accounting practices, focusing 
on international statement analysis. In his 
publication "Privatizing Health Care: 
Caveat Emptor ," David Young, a former 
program economist for the Agency for 
David Young, Faculty Director of the Health Care Management Program, discusses applications 
of accounting techniques needed by all management professionals. 
International Development, has cautioned 
European countries on the privatization 
of health care services. Domestically, he 
is studying multi-source versus single-
source payment of medical care in the 
United States. 
The faculty's research reaches into many 
other areas as well. Martin Gosman and 
Phil Meyer look at how well companies' 
financial reporting reflects their business 
management decisions. Krish Menon has 
studied the market for auditing services and 
the use of accounting as an organizational 
control mechanism. Mario Maletta 
researches the psychological make-up of 
auditors, specifically the human information 
processing aspects of auditor judgment . 
Ranjan Sinha is interested in the rela-
tionship between accounting informa-
tion and the valuation of equity securities, 
and in issues relating to accounting 
method choice. Lee Stabler has had 
extensive experience in engineering, 
program management , and product cost 
accou nting systems. 
Faculty 
Martin L. Gosman, Associate Professor 
of Accounting, Director, AMBA 
Program, B.B.A., M.B.A., Ph.D., 
University ofWisconsin; C.P .A. 
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Moshe Hagigi, Associate Professor 
of Accounting, Chairman, Department 
of Accounting; B.A. , M.B.A., The 
Hebrew University of Jeru salem; M.Ph., 
Ph.D., N ew York University. 
Mario J. Maletta, Assistant Professor 
of Accounting, B.S ., University 
of Connecticut; Ph.D., University of 
Massachusetts, Amherst. 
Frank G. Meanor, Assistant Professor 
of Accounting, B.B.A., University 
ofMiarni;J.D ., Cre ighton University; 
L.L.M ., Boston University. 
Krishnagopal Menon, Associate 
Professor of Accounting, B.Com., 
Bangalore University (India) ; M.B.A., 
Indian Institute of Management ; Ph.D. , 
Pennsylvania State University. 
Philip E. Meyer, Professor of Accoun-
ting, B.S., University of Maryland ; 
M .Acc., Ohio State University; D .B .A. , 
University of Maryland; C.P.A. 
Ranjan Sinha, Assistant Professor of 
Accounting, B. Tech., Indian Institute 
ofTechnology; M.B.A., Baylor University; 
Ph.D ., University of California, Berkeley. 
Lee B. Staebler, Assistant Professor of 
Accounting, B.S., U.S. Merchant Marine 
Academy; M.B.A. , Northeastern Univer-
sity; C.M .A., Institute of Management 
Accounting. 
David W. Young , Professor of 
Accounting and Control, Faculty Direc -
tor , Health Care Management Progr am, 
A.B., Occidental College; M .A., 
University of California , Los Angele s; 
D .B.A. , Harvard University . 
Electives 
AC 803 Tax Accounting & Planning 
Introd uction to taxation with an emphasis 
on individual and business tax planning. 
Topics covered include selection of the 
most appropriate form of doing business, 
the tax consequences ofbusiness forma-
tion , liquidation and reorganization , and 
a variety of property transactions. 
AC 810 Managerial Cost Accounting 
Examines issues related to measuring costs 
in organizations and the use of cost data to 
support managerial activity. Students are 
exposed to both traditional and current 
state-of-the-art approaches and concepts to 
the measurement and use of cost data. 
AC 811 Corporate Financial Reporting 
In-dept h analyses of corporate account-
ing disclosures contained in financial 
statements and annual reports. Corporate 
reporting is surveyed throug h a course 
proje ct as well as by discussion of such 
topics as leases, pensions, business combi-
nation s, foreign currency adjustments , 
quality of earnings , interim reporting , 
and income statement geography. 
AC 812 International Financial 
Statement Analysis 
Deals with reporting problems associated 
with Uni ted States, foreign and multina-
tional business entities, and analysis of the 
economic implications of such problems 
for financial decision making and perfor-
mance evaluation. Focuses on the accoun-
ting and economic implications of 
reporting prob lems for financial decision 
making and performance evaluation . 
AC 814 Financial Statement Analysis 
and Investor Decisions 
Develops skills in interpreting and analy-
zing external financial reports . Both 
traditional and recently advoca ted 
methods of analysis are studied, including 
mechanics of financial statement analysis, 
managers' incentives in making accounting 
choices, usefulness of accounting numbers 
in an efficient market, and international 
comparisons. 
AC 820 Concepts and Issues 
in Accounting 
Focuses on current issues facing the 
accounting profession : new standards, 
ambiguous standards, ethical issues, 
changes in tax codes, and others. 
AC 847 Intermediate Accounting I 
Review of generally accepted accounting 
principles, especially matching concept and 
revenue recognition rules. Consideration 
"My home, Turkey is a country with 
a very young market economy-
there is great opportunity for 
growth in business. So, I came to 
Boston University for an MBA be-
cause it is well known for its pro-
grams in international management. 
I had a lot of other things to learn, 
too, and I heard that Boston Univer-
sity would offer me a supportive 
environment as I tried to learn about 
American culture, business attitudes 
and expectations, and the role of 
women in America." 
DENIZ TUNCER 
Current Student 
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ofbalance sheet and income statement 
classification issues. Accounting and 
reporting issues related to cash, accounts 
receivable, inventories, investments, 
intangibles, and plant assets, bonds, and 
stockholders' equity. 
AC 848 Intermediate Accounting II 
Measurement and recognition issues 
in accounting for income taxes, lease 
obligations, and pension liabilities. In-
dep th focus on preparation of, and uses 
for, statement of cash flows. Calculating, 
reporting, and interpr eting financial 
measures, including earnings per share. 
Nature and purpose of segment and 
interim reporting. 
AC 849 Advanced Accounting 
Examines the accounting standards 
that apply to business combinations, the 
preparation of consolidated financial 
statements, and the translation of foreign 
currency transactions for financial state-
ments. 
FINANCE/ECONOMICS 
H ow does a firm set prices for its products? How can a corporation 
pro tect itself against currency move-
ments? These are the kinds of questions 
finance and economics professionals 
must address. Economics courses focus 
on understanding and predicting the 
economic environment in which 
management decisions take place . 
Finance instruction will give you 
the tool s to make financial decisions in 
a wide range of institutions, including 
nonfinancial corporations, banks , and 
pension funds. As one of the largest 
departments in the Schoo l, the Finance / 
Economics faculty covers the spectrum 
of issues facing private and public sector 
organiza tions today. 
Zvi Bodie is a leading pension fund 
scholar. Negotiation and competitive 
decision-making are Willian1 Samuelson's 
research interests. Allen Miche l and 
Israel Shaked investigate leveraged 
buyo uts and corporate takeovers. N alin 
Kulatilaka looks at the valuation of 
options on real assets, the interna tional 
plant location problem, and emerging 
capital markets. Donald Smith currently 
focuses on derivative management issues 
in banks. Jack Aber researches lending 
issues, asset securirization, and mutual fund 
performance and growth. 
Michael Salinger is an expert in the 
industrial organization of cable television 
and the telecommunications industry. 
Labor economist Shulamit Kahn counts 
work, family, and gender issues among 
her interests. Martha Schary and Sarah 
Lane specialize in bankruptcy and the 
rise of corporate debt. Enrico Perotti's 
recent work involves a study of the 
structure of the Japanese keiretsu groups 
and privatization. 
Steven Feinstein and Joseph Cherian 
study the price behavior of futures and 
options. One of David Weil's current 
research interests is the economic impact 
of OSHA regulations. Anne Fremault 
investigates derivative markets, market 
micro structure, and issues in international 
finance. Darwin Neher studies issues in 
venture capital economics. 
Faculty 
Jack W. Aber, Associate Professor of 
Finance , Chairman, Finance/Economics 
Department, S.B., Pennsylvania State 
University; M .B.A., Columbia Univer-
sity; D .B.A., Harvard University. 
Obiyathulla I. Bacha, Assistant 
Professor of Finance, B.S.S, Science 
University of Malaysia; M.A., M.B.A., 
D.B.A, Boston University. 
Zvi Bodie, Professor of Finance, B.A., 
Brooklyn College; M .A., Hebrew 
University; Ph.D., Massachusetts 
Institute of Technology. 
Joseph A. Cherian, Assistant Professor 
of Finance, B.S., Massachusetts Institute 
ofTechnology; Ph.D., Cornell 
University. 
Steven Feinstein, Assistant Professor 
of Finance / Economics, B.A., Pomona 
College ; M.A., M.Phil., Ph.D., Yale 
University. 
Samuel C. Hanna, Professor of Business 
Administration, S.B., Massachusetts 
Institute ofTechnology; A.M., Boston 
University; Ph.D., University of 
Pittsburgh. 
Shulamit Kahn, Assistant Professor of 
Finance and Economics, B.A., Columbia 
University; Ph.D., Massachusetts 
Institute of Technology . 
Nalin Kulatilaka, Associate Professor of 
Finance, B.S., Imperial College, London; 
M .S., Harvard University; Ph.D., 
Massachusetts Institute ofTechnology. 
Sarah J. Lane, Assistant Professor of 
Finance and Economics, B.A., M.A., 
University of Toronto; Ph .D., Stanford 
University. 
Allen J. Michel, Professor of Finance, 
B.S., Camegie Mellon University; M.A., 
Yale University; Ph.D., Cornell University. 
Darwin Neher, Assistant Professor of 
Economics, B.S., Queen's University; 
M.A., Ph.D., Princeton University. 
Enrico C. Perotti, Assistant Professor 
of Finance and Economics, D.E.S., 
Universita'l Bocconi; Ph.D. candidate, 
Massachusetts Institute of Technology. 
Michael A. Salinger, Associate 
Professor ofEconomics, B.A., Yale 
University; Ph.D., Massachusetts 
Institute of Technology. 
William F. Samuelson, Professor 
ofEconomics, A.B., Ph.D., Harvard 
University. 
Martha Schary, Assistant Professor of 
Finance, B.A., University ofWashington; 
Ph.D., Massachusetts Institute of 
Technology . 
Israel M. Shaked, Associate Professor 
of Finance, B.A., M.B.A., Hebrew 
University; D.B.A., Harvard University. 
Donald]. Smith, Associate Professor 
of Finance, B.A., Sanjose State College; 
M.B.A., Ph.D., University of California, 
Berkeley . 
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Professors Allen Michel and Israel Shaked, 
internationally recognized consultants and 
scholars in the areas of mergers, acquisitions, 
and corporate financial decisions. 
Anne Fremault Vila, Assistant Professor 
of Finance/Economics, B.A., Catholic 
University ofLeuven, Belgium; Ph.D . 
candidate, University of Pennsylvania. 
David Weil, Assistant Professor of 
Finance and Economics, B.S., Cornell 
University; M.P.P., Ph.D ., Harvard 
University. 
Electives 
FE 815 Competitive Decision 
Making 
Explores the strategies of decision makers in 
a variety of competitive situations. The 
main topics include bargaining, negotia-
tion, and arbitration; market competi -
tion; competitive bidding; group decisions 
in organizations; and game theory. 
FE 820 Corporate Financial 
Management 
In-depth analysis of financial consider -
ations relating to corporate growth. 
Setting of financial or corpora te goals 
in terms of maximizing shareholders' 
Continued on page 25 
Professor Lee S Mana proull, 
gement lnformat' 10n Systems. 
"O bviously, technology alone has no value. It takes the intelligently planned 
use ef technology to move an organization fonvard. As the technology 
keeps shrinking in size, and moves out from behind the glass walls ef the 
computer oom, organizations have to develop rocedures to share data and 
build common definitions ef data types. 
"On the management side, the new role ef MIS will irifluence the new role ef 
the manager. As the mainframes are replaced by smaller machines, the two roles 
will be working more in partnership. Managers will have to take a more active 
role in planning and specifying hardware and seftware, and MIS will have to 
learn more about the business Junctions ef the enterprises they serve. 
"For that reason, we don't train MBAs in the details ef each new hardware or 
seftware release. We deliberately avoid the details. However, we feel it's very 
important hat each manager know the general capabilities for representing data, 
various storage options, overall network con.figurations and capabilities, and the 
general capabilities for analysis such as expert systems and artificial intelligence. 
"We also expect everyone to use personal productivity tools. For those who 
don't have their own computers, our student computer labs are upgraded to the 
latest PC and Macintosh standards. 
"For a while, we weren't able to measure any increase in productivity which 
technology may have delivered-even though we could see the results all 
around us. But we are finally able to see quantifiable results: we' re getting more 
benefits. New research shows that the investment in iriformation technology is 
an asset that delivers better organizational peiformance. The more we can teach 
our students about the potential within technological solutions, the more value 
they'll bring to their next enterprise." 
WE HAVE THE DATA-NOW WHAT? 
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equity, and relationships among dividend 
policy, debt levels, capital costs, return 
on investments, and growth. 
FE 822 Money and Capital Markets 
Focuses on debt securities that are traded 
in the short-term money market and 
long-term and mortgage markets. Topics 
include financial market structure and 
institutions, the quotation and pricing of 
debt securities, yield curve analysis, and 
duration and immunization. Introduction 
to interest rate risk management products 
such as exchange-traded futures and 
over-the-counter forward contracts such 
as interest rate swaps. 
FE 823 Investments 
Speculative markets, including orga-
nized security markets and exchanges, 
definitions of securities, relevant tax law, 
and sources of investment information . 
Principles of stock and bond valuation 
and security price behavior. Problems 
and models associated with portfolio 
analysis and management. 
FE 825 Management of Commercial 
Banks and Thrifts 
Contemporary problems and practices 
of managing banks and thrift institu-
tions. Includes decisions about profit-
ability, asset management, liability of 
management, growth, source of funds, 
and resource allocations. Aspects of 
regulation, branch location, corporate 
banking services, international banking, 
and multibank holding companies. 
FE 827 International Financial 
Management 
Acquisition, investment, management , 
and conversion of funds in the interna-
tional context; foreign exchange exposure 
and risk, investment decisions, interna-
tional capital markets, and banking; trade 
financing and tax planning, balance of 
payments and national goals, financial 
planning from multinational perspective . 
FE 829 Futures and Options in 
Portfolio Management 
Futures and stock options are recognized 
as important tools of investment and risk 
reduction. Covers the theory of futures 
and option pricing, and develops a frame-
work for analyzing hedging and invest-
ment decisions using futures and options. 
FE 833 Research Frontiers in Finance 
and Economics 
Explores a broad range of the cutting-
edge research currently being under-
taken by the Finance/ Economics faculty. 
Sessions are led by different members of 
the Finance/ Economics Department, 
who discuss current areas of enquiry and 
more generally explore issues involving the 
research process itself 
FE 895 Economics of the 
Public Sector 
Provides a basic grounding in tax structure 
and administration, intergovernmental 
transfers, and municipal bonds . Focuses 
on state and local financial issues, with 
an emphasis on sources, rather than 
uses, of funds. 
MANAGEMENT INFORMATION 
SYSTEMS 
H ow can you keep departments communicating with one another? 
How do you evaluate the efficiency of 
a wide-area network? While the MIS 
function is changing, the need for 
creative MIS managers is more impor-
tant than ever. The growing sophistica-
tion of computer -based systems has 
dramatically changed the way organiza-
tions do business. But today, the 
changing size of the techno logy itself is 
an issue to be addressed. Laptops are 
now as powerful as minicomputers 
used to be---everyone can have access 
to tremendous computing power . The 
MIS professional must therefore focus 
on issues of standardization / compatibil-
ity; communication among machines, 
departments, and sites; information 
shaping and sharing; and the critical 
overall task of system analysis and 
design. 
The faculty's research interests are an 
example of how much the field has 
broadened in the past few years alone . 
David Goldstein's research on scanner 
data reveals the enormous amount of 
information gathered by each customer's 
visit to the grocery store. Patricia 
Guinan looks at the management of 
software development teams, and how 
to improve their efficiency. In her post-
installation research on information 
systems, Suzanne Iacono is trying to 
detemune how managers interpret and 
personalize those systems. David Klein is 
exploring how to help people use expert 
systems, and how to translate computer 
output into a language managers can 
understand. The use of inform ation 
systems in pharmace utical companies in 
the United States and Japan is one of 
Michael Lawson's chief interests. Lee 
Sproull is looking into the ways 
communication applications like E-mail 
are changing organizational structures, 
processes of learning, and socialization. 
Among Diane Strong's interests are 
quality control in information-handling 
processes, and the design and evaluation 
of information systems. 
Faculty 
D avid K. Gold stein, Assistant 
Professor of Management Information 
Systems, B.S., McGill University; 
M .Eng., Harvard University; Ph.D ., 
Massachusetts Institute ofTechno logy. 
Patricia J. Guinan, Assistant Professor 
of Management Information Systems, 
B.A., Boston College; M.A., Ph.D., 
Indiana University. 
John C. Hende rson , Professor of 
Management Information Systems , 
Director, MS / MIS Program , B.S., M.S ., 
Ph.D., University ofTexas . 
Suzann e Iacono, Assistant Professor 
of Management Information Systems, 
B.A. , M.A. , University of California, 
Irvine; Ph.D. candidate, University of 
Arizona. 
Da vid A . Klein , Assistant Professor , 
B.S. , SUNY -Binghamton; M.S.E ., 
University of Pennsy lvania; M.B .A., 
Ph.D ., University of Pennsylvania. 
Ned Siegel and Laurel Sgan refine an idea with Professor Paul Berger, Chairman of the Marketing 
Department, at the Boston University Pub. 
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Michael E. Lawson, Associate Professor 
of Management Information Systems; 
B.A., M.A., California State University, 
Long Beach; Ph.D., University oflowa. 
Soonchul Lee, Assistant Professor of 
Management Information Systems, B.S., 
Seoul National University ; M.S., Korea 
Advanced Institute of Science and 
Technology; Ph.D ., Massachusetts 
Institute of Technology . 
Melanie Lenard, Associate Professor of 
Management Science, B.S. , University 
ofRochester; M .S., Sc.D ., Columbia 
University . 
Richard A. MacKinnon, Executive-
in-Residence, B.A., Yale University; 
M.B.A., Harvard University . 
Lee S. Sproull, Professor of Manage-
ment , Chairman, Management Infor-
mation Systems, B.A., Wellesley College; 
M.A.T., Wesleyan University ; M.A. , 
Ph.D ., Stanford University. 
Diane Strong, Assistant Professor of 
Management Information Systems, B.S., 
University of South Dakota ; M .S., New 
Jersey Institute of Technology; M.S., 
Ph.D. , Carnegie Mellon University . 
Electives 
Courses in addition to those listed here 
are offered through the MS/ MIS degree 
program . 
IS 806 Systems Analysis 
Focuses on the beginning stages of the 
system development process, including 
feasibility studies, requirements collection, 
specification and analysis, system analysis, 
logical design, and the more technical 
phases of the system development process. 
IS 809 Managing the Information 
Systems Function 
Provides the integrating framework 
that ties the technical MIS topics to the 
problems of managing complex organi-
zations. Presents issues and problem-
solving approaches that are important in 
managing MIS projects , functional areas 
such as programming and design, and 
the entire MIS organization. 
IS 825 Computer A1>f>lications 
for Managers 
Students will acquire practical hands-on 
applications for managers, and explore 
significant opportunities, risks, and 
management challenges associated with 
computing on the desktop. 
IS 884 Advances in Decision 
Support Systems 
Combines a theoretical understanding of 
and practical experience with advanced 
information technologies, including 
decision support systems (DSS), executive 
information systems, and expert systems. 
Covers the technical and organizational 
issues for successfully employing systems 
in addressing semi-structured and unstruc-
tured problems. Students will design and 
build their own DSS and expert systems. 
IS 885 Advances in Knowledge 
Representations 
Facilitates an understanding of how to 
build and manipulate data structures in a 
typical hardware /s oftware environment. 
Focus is on building structures that repre-
sent organizational entities so users can 
examine them . 
IS 886 Data Management 
Covers both technical issues and managerial 
issues. Students learn how to identify an 
organization's information requirements 
and how to translate these into a data-
base design. Coursework includes 
designing and implementing a database 
application useful in managerial situations. 
IS 891 Current Topics in 
Information Systems 
Surveys a number of current infonnation 
technologies that have changed the ways in 
which organizations function. Introduces 
the student to the array of technology 
"solutions" for which organizations are 
only beginning to understand the questions. 
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QM 887 Experimental Design 
and Sampling 
Design and analysis of experiments. 
Applications in the various areas of 
management. Considers many of the 
more useful designs used in the social, 
physical, and industrial sciences. Special 
consideration is given to the factorial 
and fractional factorial designs. 
MANAGEMENT POLICY 
H ow would Eli Lilly plan an expansion into Japan? How could Philips 
reorganize to become more competi-
tive? In management policy classes, 
you'll tackle complex questions like 
these, and more . 
General managers are at the very 
center of an organization, undertaking 
both current guidance and strategic 
planning for future growth. Policy 
planning involves analysis of competitive 
and sociopolitical environments, the 
formulation and implementation of 
strategy, long-term perspective, and the 
development of an ethical, responsive 
corporate culture. The Management Policy 
Department covers disciplines such as 
international management, strategic 
decision analysis, entrepreneurship, business 
and public policy, and law and ethics. 
Faculty in this department are in the 
vanguard of research in many of these 
areas, and they educate future executives 
to anticipate, adapt to, and influence 
changes in the external environment. 
Theirs is a proactive rather than a reactive 
approach, as exemplified by James Post and 
his innovative work on management and 
the environment. 
Management faculty interests cross 
a wide spectrum . Candida Brush 
researches new entrepreneurial ventures 
and international strategies. She is the 
coauthor of The Woman Entrepreneur and 
a contributor to several business journals. 
John Mahon's research focuses on, 
an1ong other topics, how organizations 
influence public policy and combat interest 
groups that also shape public policy. 
Sushil Vachani has designed business 
strategies for American, European , and 
Japanese multinational corporations. 
Susan Samuelson, a lawyer, is interested in 
the management issues oflaw firms and 
in-house legal departments. Clifi:on Smith, 
a founding partner of the Aegis Venture 
Funds, focuses on entreprene urship and 
teaches a course on consulting where 
MBA student teams help local organiza-
tions solve a real problem . 
Faculty 
Candida G. Brush, Assistant Professor 
of Management Policy, B.A. , University 
of Co lorado ; M.Ed., Sinlmons College; 
M .B.A., Boston College; D.B.A. 
candidate, Boston University. 
Associate Professor Susan Samuelson 
introduces students to the rapidly changing 
legal issues of management. 
Stephen M. Davidson, Associate 
Professor of Health Care Management , 
B.A., Swarthmore College; M.S.W., 
University of Maryland; Ph.D., University 
of Chicago. 
Robert B. Dickie, Associate Professor 
of Management Policy , B.A., Yale 
University;J.D., University ofCalifomia, 
Berkeley. 
Fred K. Foulkes, Professor of Manage-
ment, Chairman, Management Policy 
Department , Director of Human 
Resources Policy Institute, A.B., 
Princeton University; M .B.A. , D.B.A. , 
Harvard University. 
Kenneth]. Hatten, Associate Professor 
of Management Policy, B.E., M.Eng.Sci., 
M.B.A., University of New South 
Wales; Ph .D., Purdue University. 
Tomas Kohn, Professor of Manage-
ment Policy , B.S. , Purdue University; 
M.S., M.B.A., Stanford University; 
D .B.A., Harvard University. 
John F. Mahon, Professor of Manage-
ment Policy , B.A., University of 
Pennsylvania; M.B.A., Bryant College; 
D.B.A., Boston University. 
Edwin A. Murray, Jr., Associate 
Dean , Professor of Management Policy, 
B.E., Yale University; M.B.A., D.B.A., 
Harvard University. 
James E. Post, Professor of Manage-
ment Policy , B.S., St. Bonaventure 
University; M.B.A ., Ph.D., State 
University of New York, Buffalo; J.D., 
Villanova University. 
John R. Russell, Professor of Manage-
ment Policy, Faculty Director, Public 
Management Program, B.M .E., Cornell 
University; M.B .A., D.B.A., Harvard 
University . 
Susan S. Samuelson, Associate Professor 
of Management Policy, A.B., Harvard 
University;J.D., Harvard Law School. 
Jules J. Schwartz, Professor of 
Management Policy and Engineering, 
B.M .E., M.B.A., University ofDelaware; 
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D .B.A., Harvard University; L.H.D. 
(honorary), Tiffin University. 
Frederick C. Scott, Associate 
Professor of Management Policy, 
Director, Manufacturing Roundtable, 
B.A. , Wabash College; M.B.A., 
Harvard University. 
Clifton Smith, Associate Professor 
of Management Policy; B.A. , M.B.A., 
Dartmouth College. 
Melissa Middleton Stone, Assistant 
Professor of Management Policy , B.A. , 
University of Pennsylvania; M.P.P.M., 
Ph.D., Yale University. 
Sushil Vachani, Assistant Professor of 
Management Policy, Faculty Director, 
International Management Program-
Japan, B.Tech ., Indian Institute ofTech-
nology; P .G.D .M., Indian Institute of 
Management; D.B.A., Harvard University. 
Pieter Vanderwerf, Assistant Professor 
of Management Policy, B.A., Dartmouth 
College; Ph.D., Massachusetts Institute 
of Technology . 
Electives 
IM 830 International 
Business Environment 
Focuses on how the social, political, 
and economic environment in different 
countries can affect the international 
competitive environment, and what 
implications that has for business 
strategy. Analyzes the environment in 
diverse countries and regions: Japan, 
Korea, Mexico, Canada, France, Eastern 
Europe, and the former Soviet Union . 
IM 832 Seminar: International 
Business 
Patterns of conflict and accommodation 
between nation-states and multinational 
enterprises. Economic and political 
aspects of recent governmental regulations. 
Impact of new regulations on strategy and 
objectives of multinational enterprises. 
IM 842 Global Strategic 
Management 
How to manage strategically in a global 
environment. Explores the major deci-
sions managers must make in such 
areas as marketing, finance and control, 
research and development, and human 
resource management . 
IM 845 Asian Management 
Field Seminar 
Two-week visit to several Asian countries 
to study their business operations, philo-
sophies, and environments. A major 
emphasis will be on the opportunities 
of U.S . companies to do business in the 
countries visited, frequen tly including 
China, Japan, and Korea . 
MG 829 The Strategic Management 
of Financial Institutions 
Explores the financial service sector of 
the 1990s, confronting deregulation, 
bank and nonbank competition, and 
volatile fiscal and monetary policy with 
strategic analysis. Further develops under-
standing of financial service markets, and 
ability to size up mergers and acquisitions, 
value corporations, and businesses. 
MG 835 Real Estate Management 
Designed for students interes ted in real 
estate investment and development. 
Explores property analysis, financial struc-
turing, negotiation , the development 
process, and managing real estate firms. 
MG 837 Public Affairs 
Management 
Focuses on the complete task of managing 
the publi c affairs function in an 
organization, and provides a fundamental 
understanding of the profess ional 
practice . Develops insights into the 
integration of pub lic affairs activities with 
the primary business activities. 
MG 842 Real Estate Development 
Focuses on project deve lopment, from 
conception to financing, site acquisi-
tion, community and legal approvals, 
and site preparation. 
MG 844 Management of the 
Environment 
Examines the management implications 
of current environmental problems, 
including substances, air and water quality 
standards and how they affect capital 
planning, product development, cost 
accounting, plant siting, operations, and 
strategic planning. 
MG 851 Entrepreneurship 
Helps students understand the entrepre -
neurial lifestyle and develop skills needed 
to analyze and structure business deals. 
Exposes students to a wide range ofbusi-
ness activities, and explores the challenges 
and opportunities unique to different types 
of ventures, including real estate , travel, 
restaurants, mail order, and import/ export. 
MG 852 Starting New Ventures 
Addresses the specifics of starting and 
deve loping a new business. Students 
learn how to test the feasibility of new 
ideas and develop them to their full poten -
tial; how to select and deal with partners; 
how to secure ini tial financing; how to 
balance tax and legal considerations; and 
how to plan for, and manage during, a 
new venture's early "survival" mont hs. 
29 
MG 853 Entrepreneurial 
Management 
Addresses the skills, concepts, and attitudes 
relevant for building new ventures from 
start-up situations to companies in the 
$300 million sales range. The student 
will formulate strategy and indica te 
action in response to opportunity for 
new venture creation. 
MG 861 Legal Environment of 
Business 
Teaches basic princip les oflaw so that 
students will have an understanding of 
how the legal system works; familiarizes 
students with the specifics of certain sub-
stantive areas needed to be effective in 
business planning and to avoid potential 
legal pro blems. 
MG 871 Environmental and Energy 
Entrepreneurial Opportunities 
Me thods of evalua ting new ventures, 
exploring market opportunities, developing 
financial support, and operating issues are 
considered. Specific areas include recy-
cling markets, environmental marketing 
and consumer products, environmental 
mutual and venture funds, alternative 
fuel vehicles, and energy conservation. 
Continued on page 32 
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J
ames Post is concerned about the future ef the Earth. 
Since 1987, he has worked with the National Wildlife 
Foundation's Corporate Conservation Council to create 
environmentally sustainable business policies. With 
companies like AT&T, 3M, and USX as members, the 
Council has addressed such problems as wetlands protec-
tion, waste reduction, and global wanning. 
"They were also eager to get business chools to start 
talking about the environment. At Boston University, we 
jumped right in," says Prefessor Post. "We were the very 
first business chool to <1fer agraduate course on environ-
mental issues. The program has become highly visible and 
we've helped to shape the new field ef environmental 
management. "
One case example is the Boston Park Plaza Hotel, 
recipient ef the president's Conservation and Environmen-
tal Medal, the first hotel in the nation to develop an across-
the-board recycling/waste reduction program. Tedd 
Saunders, Environmental Program Director, whose family 
owns the hotel, cooperated with Prefessor Post and a team 
ef students in a year-long study ef the hotel's environmen-
tal management program. 
"For months, a team ef students and I have studied the 
'greening' ef the hotel, " says Post, "and its impact on the 
delivery ef service, the marketing results and, ef course, the 
savings to the bottom line. 
''All manufacturers are wrestling with environmental issues 
right now. What we provide is an opportunity to see 
what's happening at the frontier-what the leading-edge 
companies are doin~and to think creatively about how 
that might apply to other situations our MBA graduates 
will eventually face." 
MANAGING PLANET EARTH 
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MARKETING 
Are people who buy Dole canned pineapple more or less likely to 
purchase a certain brand of canned ham? 
What will be the best-selling car colors 
for Ford in 1997? Which of two names 
will sell more perfume? Increasingly, the 
marketing function drives the industries 
of today. Marketing professionals must 
decide the design of new products, the 
timing of their releases, which competi-
tive products require reaction and which 
can be ignored, which media are most 
effective for an organization's message, 
and how to optimize the marketing 
budget. Marketing must work very 
closely with engineering, advertising, 
management information systems, and 
the CEO and CFO. In a truly global 
marketplace, television, satellites, and 
instantaneous international banking 
creates new markets instantly and just 
as quickly casts others into the shadows. 
Members of the marketing depart-
ment faculty are currently studying a 
number of important issues. Paul Berger 
consults on list segmentation for direct 
marketing, and investigates how print 
advertising affects purchase decisions. 
Roberta Clarke specializes in the marketing 
of health care. Her study of three 
hundred American hospitals led to the 
publication of the leading text in the 
field, Marketingfor Health Care Organiza-
tions. Rajiv Dant is currently investigating 
distribution channe~ and franchising. 
Simeon Chow works in advertising 
and copy-testing methods, developing 
decision-modeling support systems to 
evaluate advertising effectiveness. Reed 
Holden is an expert in pricing strategies, 
business market research, and the sales 
process. Ross Rizley studies the 
psychology of the marketing manager, 
analyzing the factors underlying the 
marketer's decisions. Bruce Weinberg 
studies the impact of high technology 
on marketing, including the growing 
concept of"interactive home shopping." 
Faculty 
Paul D . Berger, Professor of Manage-
ment Science, Chairman, Marketing 
Department, S.B., S.M., Ph.D., 
Massachusetts Institute of Technology. 
Sinteon Chow, Assistant Professor of 
Marketing, B.S., Massachusetts Institute 
ofTechnology; M.B.A., University 
of Pennsylvania; D.Phil., Massachusetts 
Institute of Technology . 
Roberta N . Clarke, Associate Professor 
of Marketing, B.S., Tufts University; 
M .B.A., D .B .A., Harvard University. 
Ronald C. Curhan, Professor of 
Marketing, B.S., Carnegie Institute of 
Technology; M .B.A., D.B.A ., Harvard 
University . 
Rajiv P. Dant, Assistant Professor of 
Marketing, B.A., M .A., University 
of Bombay; Ph.D., Virginia Polytechnic 
Institute and State University. 
Jonathan D. Hibbard, Assistant Professor 
of Marketing, B.S.B.A., Boston University; 
M.M., Ph.D., Northeastern University . 
Reed Holden, Assistant Professor of 
Marketing, B.A., University of Rhode 
Island; M .B.A., Babson College; 
D .B.A., Boston University. 
Ross C. Rizley, Assistant Professor of 
Marketing, B.A., University ofNebraska; 
Ph .D., Yale University; M.B.A., Boston 
University. 
Bruce D. Weinberg, Assistant 
Professor of Marketing, B.A., M.B.A., 
Boston University; Ph.D., Massachusetts 
Institute of Technology. 
Lawrence H. Wortzel, Professor of 
Marketing, B.S ., Rutgers University; 
M.B.A., D.B.A., Harvard University. 
Electives 
MK 850 Direct Marketing 
Provides a systematic and thorough 
coverage of the field of direct marketing, 
including (1) direct marketing decision 
variables, such as offer planning, posi-
tioning, list segmentation, and creative 
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strategy; (2) special techniques in direct 
marketing, such as database marketing, 
fulfillment, and testing direct marketing 
campaigns; (3) the different direct market-
ing media, and business-to-business 
direct marketing. 
MK 852 Marketing Research 
Examines a variety of exploratory and 
survey research approaches, and their 
associated data-analysis procedures, to 
provide participants with state-of-the-art 
tools for identifying and assessing customer 
needs and requirements to improve 
the performance of profit-oriented and 
public-sector organizations. 
MK 853 Global Strategic Marketing 
Focuses on the key strategic marketing 
decisions managers must make : deciding 
whether to market globally; selecting 
countries; choosing tactics for entry and 
growth; and organizing for and manag-
ing the implementation of global 
marketing strategies. 
MK 854 Product Strategy and 
Management 
Formulating and executing competitive 
marketing strategy, developing and 
implementing marketing plans, market-
ing analysis and the interpretation of 
marketing data, demand forecasting, 
marketing information systems, compe-
tition dynamics and rivalry, and coping 
with uncertain environmental forces. 
MK 856 Consumer Behavior 
Looks at who consumers are, how they 
gather and use information, and how 
they make decisions. Examines the 
motivations and personality, and the 
influence of culture . 
MK 857 Marketing for Services 
Looks at key components of services 
that affect consumer expectations and 
perceptions, as well as issues of demand 
management, developing systems that 
address custom problem solving and 
complaint management, the overlap 
between operational and organizational 
behavior, and marketing issues in service 
management. 
Professor Yu Sang Chang and MBA student Abigail Locke (at left and right) discuss total quality 
management applications during a site visit to the AT&T Transmission Systems Business Unit. 
the October 1992 Malcolm Baldrige National Quality Award winner. 
MK 859 Business Marketing 
Examines the unique aspect of conduct-
ing market research and forecasting in a 
business environment to aid in identify-
ing alternate segments and positioning 
approaches. Stresses the role of the sell-
ing process, sales management activities, 
and other approaches to the promotion 
and pricing of products and services. 
MK 860 Advertising Management 
Focuses on marketing situations in which 
advertising is an important component 
of the total marketing effort. Topics 
discussed include defining the specific 
role of advertising in relation to total 
marketing efforts; selecting an appropri-
ate target audience; and choosing media, 
budgeting, pretesting, and measuring 
advertising effectiveness. 
MK 864 Pricing Strategy and Tactics 
Techniques of strategic analysis necessary 
to price more profitably by evaluating 
the price sensitivity of buyers, determin-
ing relevant costs, anticipating and influen-
cing competitors' pricing, and formulat-
ing an appropriate pricing strategy. 
OPERATIONS MANAGEMENT 
How does one implement total quality management at a school of manage-
ment? How do you effectively provide 
service to custom ers when the product 
line changes every year? Operations 
management is concerned with the 
efficient production of goods and the 
delivery of services, both internally and 
for an organization's customers. The 
Boston University Operations Manage-
ment Department has one of the 
broadest bases in the world. This highly 
interdisciplinary group brings perspec-
tives to this field that draw on and 
influence all areas of management, 
including total quality management 
(TQM), new technology management, 
product development, global operations 
strategy, materials management, health 
care management, public management, 
and operations planning and control. As 
a hands-on quantitative group, they use 
cases much more often than texts, and 
serve as a continuing research source for 
the Boston University-based Manufactur-
ing Roundtable. 
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Their research includes Peter 
Arnold's work on operations planning 
and control, process redesign, and 
training for process improvement . Yu 
Sang Chang is interested in the design 
and implementation ofTQM and in 
Asian management issues and trends. 
J. Robb Dixon's interests include 
performance measurement (he coau-
thored The New Pe,formance Challenge: 
Measuring Operations for World Class 
Competition), manufacturing flexibility, 
reengineering, and technology manage-
ment. Ron Klimberg's work on multi-
ple objective linear programming has 
resulted in a model used by the Food 
and Drug Administration. Janelle 
Heineke studies quality management 
and, along with Paul Morrison, the 
management of professional organiza-
tions. Jay Kim 's research is focused on 
in1plementing TQM and global manu-
facturing strategy. Jeff Miller is a world-
renowned expert in global operations 
strategy and a coauth or of the recently 
published Benchmarking Global Manufac-
turing and The American Edge. Bob 
Leone's recent book, vVho Pr'!fits, is a 
part of his research in the areas of 
competitive analysis, operations manage-
ment, government regulation, and 
public policy. Joseph Restuccia's work 
in operations in the health care sector 
has led to improved quality for Blue 
Cross/ Blue Shield plans, health mainte-
nance organizations, and hospitals 
nationwide. Stephen Rosenthal investi-
gates the managerial aspects of technol-
ogy and new product introductions. 
Michael Shwartz researches hospital 
costs, hospital payment systems, risk 
adjustment methodologies, and quality 
of care. 
Faculty 
Peter Arnold, Assistant Professor of 
Operations Management, Faculty 
Director, Undergraduate Programs, 
B.S., Northeastern University; M.B .A., 
Ph.D ., Indiana University. 
ff y Miller, Profess~r Je ;:nagement. Operations 
-~·\.',·.·· 
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The Boston University-based Manufacturing Roundtable is a group ef professors and industry professionals dedicated to the task ef examining important issues 
in manufacturing today. As a Roundtable member, Prefessor Miller sits in on 
some fasdnating debates. 
"Arrogance in the U.S. manufacturing industry," says Miller, "made us blind to 
the competition for so long that suddenly we awoke to find we had fallen behind. 
Quality and productivity had dropped. Men we realized where we were, we 
became obsessed with the Japanese. We focused on what we were doing wrong and 
exhausted ourselves trying to figure out what the Japanese were doing and how we 
could adapt their methods to the U.S. workplace. In the Roundtable, one member 
asked, 'Do we ever think about what we Americans do that's right?"' That 
question led to a year ef seminars, and eventually to a soon-to-be-published book: 
The American Edge. We set about to identify American strengths-and we 
found a number ef them. 
"American manufacturing has come back dramatically in the past three years. 
The change has gone unnoticed by many, because fjobs lost. In actuality, we 
led the world in productivity growth in the past five years. That means we had 
room for improvement, yes, but it also means we've responded to the competition 
around us. " 
Miller says that perhaps a tendency to focus on the negative has crowded out the 
good news, with lots ef handwringing and national self-pity. "lf you keep looking 
around at what the other guy is doing, you may not even notice that you gained 
ground and passed him. The danger is, you may begin copying someone who is 
now behind you. 
"We wrote this book to bring balance to an unbalanced ebate. Certainly the 
Japanese have done an excellent job in capturing share and dominating markets. 
But we've done a great deal that's good, too." 
Miller concludes, "We have seven institutes and research centers based right here 
at the University. With so many faculty members partidpating, they naturally 
bringfresh ideas-and new solutions-to the classroom the very next day. It 
places the whole School on the leading edge ef major management issues. It's a 
benefit few schools can even approach. " 
WHAT'S RIGHT WITH AMERICAN MANUFACTURING 
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Continued from page 33 
Yu Sang Chang, Professor of 
Operations Management , Director , 
Asian Management Center, B.S. in 
B.A., M.B.A., D.B.A., Washington 
University. 
J. Robb Dixon, Assistant Professor 
of Operations Management, B.A., 
Wesleyan University ; M .B.A., Ph.D., 
University of Virginia. 
Margaret B. W. Graham, Professor 
of Operations Management , B.A., The 
College.ofWooster; M .A., M.B .A., 
Ph.D., Harvard University . 
Janelle N. Heineke, Assistant 
Professor of Operations Management, 
B.S.N., Marquette University ; M.S.N ., 
Boston College; M.B.A. , Babson 
College; D.B.A., Boston University . 
Anil Khorana, Assistant Professor of 
Operations Management, B.S., Indian 
Railway Institute of Mechanical and 
Electrical Engineering; M.A ., Panjab 
University; M .S., M.B.A ., Ph.D ., 
University of Michigan. 
Jong Sung Kim, Assistant Professor 
of Operations Management, B.A., Seoul 
National University; M.B.A. , Bowling 
Green State University; Ph.D ., Ohio 
State University . 
Ronald Klimberg, Assistant Professor, 
B.S., University of Maryland ; M .S., 
George Washington University ; 
D .Phil ., John s Hopkins Univ ersity. 
Robert Leone, Professor of Operations 
Management, Director of Research, 
B.A., Harvard College; M.A., Ph.D., 
Yale University . 
Jeffrey G. Miller, Professor of 
Operations Management , B.A., M .B.A., 
University of California, Los Angeles; 
Ph .D., Purdue University. 
Paul E. Morrison, Assistant Professor 
of Operations Management, B.A., 
Harvard College; M.B.A ., Ph.D ., 
Harvard University . 
Joseph D. Restuccia, Associate 
Professor of Health Care Management 
and Operations Management, B.A., 
Tufts University; M.P .H., Dr.P .H ., 
University of California, Berkeley . 
Stephen R . Ro senthal , Professor of 
Operations Management, B.S., Brown 
University; M.S., Massachusetts Institute 
ofTechno logy; Ph.D ., University of 
California , Berkeley . 
Mich ael Shw artz, Associate Professor 
of Operations Management and Health 
Care Management , Chairman , Depart-
ment of Operations Management, B.A. , 
Johns Hopkins University; M.B .A., 
University of California , Berkeley ; 
Ph.D ., University of Michigan. 
Thomas Vollmann , Professor of 
Operations Management , B.S., M .B.A., 
Ph.D. , University of California, Los 
Angeles . 
Electives 
OM 875 Total Quality Management 
Examines the challenge of managing for 
" total quality " in both manufacturing 
and service companies. Review s state-
of-the-art approaches to pursuing a total 
quality orientation in leading companies 
worldwide. 
OM 877 Service Operations 
Management 
Focuses on how a service operations 
manager must combine the operations, 
marketing, and human resources 
functional roles in an integrated "service 
system general manager " perspective. 
Components cover managing systematic 
performance improvement in service 
organizations, managing professional 
services, and managing multi.site operations. 
OM 878 Operations Planning 
and Control 
Study of systems to plan and contro l 
flows of materials through manufactur-
ing. Emphasizes both modeling techniques 
and applications in operating companies, 
including auditing and evaluations, existing 
systems, and developing a workable 
improvement plan . 
OM 879 Global Operations 
Strategy 
The race for national competitiveness 
continues at a fast pace, and compani _es 
around the world are looking into the 
future with new competitive priorities 
and visions. Based on the results from a 
global research project (covering the 
U.S. , Japan, Europe, and other develop-
ing nations), this course provides the 
future operating managers with evolving 
concepts , tool s, and implementation 
programs of operations strategy. 
ORGANIZATIONAL BEHAVIOR 
0 rganizational behavior professionals ask: what processes can people use 
to work more competently? What can 
individuals and organizations do to 
capitalize on diversity? The structure and 
internal culture of an organization is critical 
to its effective operation . Managers con-
cerned with organizational behavior 
must be responsive to the multitude of 
external cultural and societal deve lop-
ments that provide the critical context 
in which the organization works. 
The Organizational Behavior Depart-
ment strives to understand and answer 
fundamental questions about human 
resource management and corporate 
organizations. Among the current faculty, 
David Brown works on economic deve-
lopment problems in Asia, seeking to 
enhance the role of grassroots volunteer 
groups. Lloyd Baird is investigating the 
unique qualities that make up global 
leaders, and what programs can help a 
corporation to develop such leaders. 
Douglas T. Hall studies career develop-
ment, executive succession planning , 
work / family issues, and diversity. Leonard 
Johnson focuses on middle management: 
how to empower middle managers, and 
how they serve as a source of resistance 
to change, and as a source of energy 
for it. Kathy Kram writes and consults 
on creating conditions that promote 
mentoring across cultural, racial, and 
gender boundaries . George Labovitz is 
an internationally sought consultant on 
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total quality management and organiza-
tional change . Gerry Leader is research-
ing school-based management decision 
making in urban schools in Bo ston, 
Chicago, and Miami. Meryl Louis's work 
includes a major study of the performance 
of recent MBAs to help identify strength s 
and weaknesses and to propose changes 
in the curriculum. Marion McCollom 
has widely published on organizational 
structures that facilitate decision making , 
communication , and cooperation 
within family-owned-and-operated 
businesses. Amin Yan writes and 
consults on international joint ventures 
between the United States and China . 
Faculty 
Lloy d S. Baird, Professor of Organi-
zational Behavior, B.S., Utah State 
University; M.B.A., Ph.D., Michigan 
State University. 
L. D avid Brown , Professor of 
Organizational Behavior , Director , 
Doctoral Programs , B .A., Harvard 
University; LLB., Ph.D., Yale University. 
Dougla s T. Hall , Professor of 
Organizational Behavior, Faculty 
Dire ctor , Graduate Programs , B.S. , Yale 
University; S.M. , Ph.D ., Massachusetts 
Institute ofTechnology. 
Leonard W. Johnson , Associate 
Professor of Organizational Behavior, 
Chairman, Department of Organiza-
tional Behavior , A.B. , Cornell Univer-
sity; M.B.A. , New York University; 
D .B.A. , Boston University. 
Willia m A . Kahn , Assistant Professor 
of Organizational Behavior , B.A ., 
Clarke University ; M.S. , M .Phil. , 
Ph .D. , Yale University. 
Kathy E. Kram, Associate Professor of 
Organizational Behavior, B.S., M.S. , 
Massachusetts Institute ofTechnology ; 
Ph .D., Yale University. 
George H. Labo vitz , Professor of 
Organizational Behavior, B.S. , Boston 
University; M .B .A. , Boston College ; 
Ph.D., Ohio State University . 
Gerald C. Leader, Associate Professor 
of Organizational Behavior, B.S., Iowa 
State University; M .B.A. , D.B.A. , 
Harvard University . 
Meryl Reis Louis, Associate Professor 
of Organizational Behavior, B.S., M.S., 
Ph.D., University of California, Los 
Angeles. 
Marion McCollom, Assistant Professor 
of Organizational Behavior , A.B. , 
Harvard University ; M.P .P.M ., Ph.D. , 
Yale University. 
Amin Yan, Assistant Professor of 
Organizational Behavior, B.E., M .B.A., 
Shanghai Institute of Mechanical 
Engineering, Ph.D. , Pennsylvania State 
Uni versity. 
Electives 
OB 844 Managing Conflict and 
Change 
Develops skills for handling conflict at 
the individual, group , and organizational 
level, and for understanding and mana-
ging change processes. 
OB 846 Management of 
Innovation in Organizations 
Develops concepts and methods for 
improving the development and intro-
duction of innovation s in organizations. 
Emphasis is placed on understanding the 
impact of innovations on organizations 
and on how organizations can become 
more innovative. 
OB 847 Managing Work Groups 
Provides opportunity to examine 
leadership styles in small groups, improve 
comm unication and persuasion skills, 
develop the ability to give and receive 
feedback responsibly, develop skills in 
group problem-solving and leadership , 
and to explore alternatives for managing 
interpersonal and intergro up conflict 
productively. 
OB 848 Leadership 
Examines the essence ofleadership; its 
relationship to managing; behaviors, 
attitud es, and perspectives that distin-
guish leaders. Considers leadership in a 
variety of situations: leadership in crises, 
at the top , in the middle , in groups. 
OB 853 Negotiations 
Considers the issues of negotiating 
across functions, between levels, across 
national and cultural differences, over 
race and gender differences, and 
between organizations . Students will 
examine : (1) problems of influence and 
self-d efense in highly competit ive 
"hardball" negotiations; and (2) the art 
of using differences for creative problem 
solving and mutual gain . 
OB 855 Managing Employee and 
Labor Relations 
Although managers continue to deal 
with such traditional employment issues 
as compensation, job design, and 
discipline, they now are also confronted 
with an array of new concerns. These 
include: discrimination related to age, 
sex, race, religion, national origin , 
handicap , and so on. 
MBA DUAL AND COMBINED EGREE 
PROGRAMS 
The Boston University School of Management offers a broad range of 
accelerated, interdisciplinary study 
opportunities in the areas listed below. 
These dual degree programs enable 
students to be uniquely qualified for 
positions requirin g both management 
and othe r graduate discipline experi -
ence . Students receive two graduate 
degrees in approxima tely five semesters 
of study, with one exception: the dual 
Law/ MBA program requires four years 
of full-time study, or five years if the 
MBA is comp leted part-time . 
Individuals interested in the Law/ 
MBA and the MBA / MS in Broadcast 
Administration dual degrees must 
complete two separate applications. All 
other dual degree candidates should 
complete only the School of Manage-
ment application. Co pies will be 
forwarded to the designated dual 
program by the School of Management . 
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Gerald Leader, Associate Professor of 
Organizational Behavior and coauthor of 
the book Autonomy in Organizational Ufe, 
is also actively involved in management 
innovations in the City of Boston public 
school system. 
Further information about dual degree 
programs may be obtained from the 
School of Management Admissions Office. 
MBA/Master of Science in 
Management Information Systems 
MBA/Juris Doctor 
MBA/Master of Science in 
Manufacturing Engineering 
MBA/Master of Arts in 
Economics 
MBA/Master of Arts in 
International Relations 
MBA/Master of Science in 
Broadcast Administration 
MBA/Master of Arts in 
Medical Sciences 
The Charles River and buildings of 
downtown Boston reflect the day's 
first light as crew members arrive 
for practice at the Boston University 
Boathouse dock. 
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Boston University 
Boston University offers more than 
three hundred academic concentrations 
in fifteen separate Schools and Colleges. 
The University is consolidated at the 
105-acre Charles River Campus and 
the Boston University Medical Center 
in the city's South End . The School of 
Management, located on the Charles 
River Campus, offers a wide range of 
resources to support academic instruc-
tion for management students. 
The Mugar Memorial Library pro-
vides central library services to all students 
and faculty ofBoston University with 
more than 4.9 million volumes and 
microform equivalents . Mugar houses 
the main book collection, an audiotape 
listening area, and an excellent rare 
book and manuscript collection. A 
special collection, the Twentieth 
Century Archives, holds an unrivaled 
collection of personal papers of public 
figures in literarure, film, theatre, jour-
nalism; music, politics, and diplomacy. 
An interlibrary loan system extends 
the resources available to students at the 
School of Management; a consortium 
arrangement enables students to use the 
libraries ofBoston College, Brandeis , 
MIT, Northeastern, Tufts, Wellesley, 
and the University of Massachusetts. 
Students and faculty at Boston 
University have access to a variety of 
computing facilities through the Office 
oflnformation Technology (IT). These 
facilities include a central UNIX time-
sharing system; a high-speed campus 
network; training facilities; the Personal 
Computing Support Center; a sophisti-
cated scientific computing and visual-
ization laboratory; and a Connection 
Machine CM 5, a massively parallel 
supercomputer. 
Boston and New England 
Boston is a city rich in history, old 
world charm, and modem vitality. 
Home to more than sixty colleges and 
CITY OF BOSTON 
universities, it is an intellectual and 
cultural center, diverse in its people , 
stimulating in its opportunities, and 
still relaxed and easily accessible. 
Boston is the largest city in New 
England, an early seaport, and site of 
many significant events in American 
colonial and revolutionary history. 
Much of that early flavor remains 
today in cobbled streets, historic sites 
that b~g alive the events of Paul 
Revere's ride and the Boston Tea 
Party, and Federal-style row houses 
on Beacon Hill under the shadow of 
the State House . These are juxt aposed 
with contemporary skyscrapers: evi-
dence of a thriving business and 
financial cornnmnity as well as a center 
of medical and technological research 
and development . 
Boston is the home of the world-
famous Boston Symphony and Boston 
Pops Orchestras and a wealth of music 
from opera to rock, jazz, and reggae. 
Boston's dozens of museums includ e 
the famous Boston Museum of Fine 
Arts and the Museum of Science. 
Galleries intermingle with elegant 
shops on Newbury Street, while the 
North End offers superb Italian cuisine 
and Chinatown's shops and restaurants 
border the theatre district, where 
many major shows are previewed 
before going to New York. 
Boston is an enthusiastic sports 
city, supporting the Red Sox, the 
New England Patriots, the Celtics, 
and the Bruins . Each April, the Boston 
Marathon passes through the Boston 
University campus. Beaches to the 
north and south, including the famous 
shores of Cape Cod, are within easy 
reach by car or public transportation. 
For the hiker or skier, the White 
Mountains ofNew Hampshire and 
the Green Mountains of Vermont, 
as well as the rocky shores and pine 
forests of Maine, are a few hours' drive. 
MATCHING YOUR TALENTS TO 
TODAY'S OPPORTUNITIES 
The mission of the Boston University School of Management Career 
Center is to assist students and alumni in 
making informed career and life decisions. 
Through comprehensive career educa-
tion programming, job development 
services, and individualized career coun-
seling, we collaborate with students 
in developing and managing careers 
consistent with current market opportu-
nities at both the entry and the experi-
enced level. 
At the Career Center, our experi-
enced staff will help you assess personal 
skills, interests, and values in a way that 
will optimize your marketability for 
the career opportunities you seek. We 
begin this process during Orientation 
Week and continue it through gradua-
tion and beyond. "We work with 
students at whatever level of career 
experience and awareness they possess," 
says Alexis Lucas, assistant director of 
the Career Center. "For some students, 
T H E C A R E E R C E N T E R 
it takes a full two years to focus on a 
targeted career objective. For others, 
all they ask for is feedback on more 
effective resume or interview strategies." 
Our professional staff members offer 
a wide range of professional expertise in 
human resources, telecommunications, 
high technology, entertainment, human 
services, retail, and outplacement. We 
are well connected to the marketplace 
locally, nationally, and internationally, 
and can advise you on career paths in 
both the private and public/not -for-
profit sectors. Our contacts are a great 
source of internship and permanent 
job leads. Recent placements include 
positions as a financial analyst at Royal 
Bank of Canada, marketing specialist at 
Polaroid, and strategic resource coordi-
nator for a biotech startup. 
We have also integrated career 
development into the newly redesigned 
curriculum to include career panels in 
the classroom, employer presentations, 
and alumni networking events. "Our 
goal," says Lucas, "is that students will 
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continue to refine and apply the career 
planning skills they've learned after they 
graduate, and well into their careers." 
lnternships--Real life, real time 
Internships provide a critical real-world 
component to the Boston University 
MBA. In addition to building your 
resume and expanding your professional 
network, internships give you the oppor-
tunity to apply leading-edge business 
knowledge and skills. The Career 
Center continually develops exciting 
internship opportunities both domesti-
cally and internationally. MBAs have 
recently interned at Citibank in Frankfurt, 
in the C ity of Prague, and in Latvia as 
part of a government privatization project. 
Mapping International Connections 
Year in and year out, recruiters remind 
us of the value of the diversity of our 
MBA graduates. Our large international 
student population means American 
and international students alike can gain 
experience in thinking and working 
on a global scale. As a result, we have 
earned recognition from some of the 
largest multinatio nal employers as being 
an excellent source of business profes-
sionals with a global perspective. Some 
of them include: Procter and Gamble 
International, Chase M anhattan Bank-
W estern Hemisp here, Gene ral Electric 
International, Citibank International, 
McKinsey & Co . Internatio nal, Price-
Wa terhouse Japan, and Johnso n & 
Johnson International . These companies, 
among others, regularly recruit from our 
poo l of MBA talent. 
Moving with the Marketplace 
The trend for real job growt h in the 
nine ties and beyond is in small to 
medium-size organizations. To reflect 
this reality, we've adjusted our placemen t 
strategy to mee t the hiring needs of these 
nontraditional employers. T he Career 
Ce nter proac tively markets our students 
to them throug h strategic employer 
outreach , alumni relationship building, 
and our new com puterized Job Match-
ing System. This service makes it easy 
for graduating students and employers to be 
matched with a few simple keystrokes. 
The Career Cen ter also offers these 
recruiting programs: 
• On- and off-campus recruiting 
• Te!Jobs-p hone access to current 
full- time jobs 
• Job Matching 
• MBA Placemen t Con sortium Job Fair 
• Boston University Career Ex po 
• Summer Wo rk Experience 
Program-in ternship listing service 
• CareerSearc h™ - research database 
of more than 200,000 U. S. employers 
• Caree r Advisory N etwork Alumni 
Database 
Companies Employing 1992 
MBA Graduates 
• Allmerica Financial 
• American College ofHeal th Care 
Executives 
• American Manageme nt Systems, Inc. 
• Ame tek 
• Analog Devices 
• Andersen Consulting 
At General Electric, we view the 
colleges and universities from which 
we recruit as being just as critical as 
any of our material suppliers. We 
review not only the quality of the 
input-the graduates---but the re-
sponsiveness, customer focus, and 
commitment of the supplier, the uni-
versity. Boston University stands up 
well to these standards. The gradu-
ates stand out not only in quality but 
in the diversity of cultures and back-
ground from which they come. Being 
a global company, our hiring needs 
may be in New York, London, or 
Hong Kong. Boston University of-
fers us one-stop shopping to fill such 
diverse needs, combined with the 
customer focus and responsiveness 
of the faculty and placement office. 
We view Boston University as a 
strong supplier partner as we fill our 
management pipeline for the future. 
DEREKM. BLY 
Manager, Finandal Management 
Program Recruiting 
General Electric Company 
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• Applied Marketing Science 
• Arthur Andersen and Company 
• Astra Pharmaceutical Prod ucts, Inc. 
. • AT&T 
• AT&T Comm unications 
• AT&T Microelec tronics 
• Ballet Pacifica 
• Bank of Boston 
• Barclays Bank PLC 
• Bay Bank Systems, Inc . 
• Bay State H ealth Care 
• Bechter Corp . 
• Winning Intemational Magazine 
• Blue Cross/ Blue Shield of 
M assachusetts 
• BMW AG Mu nich 
• Boni tech 
• Boston Financial Gro up 
• Boston Management Gro up 
• Brigham and Women's Hospital 
• Bull Worldwi de Information Systems 
• Cabo t Corporation 
• Camp Dre sser and McKee 
• Caro l Management Corporatio n 
• Center for M ental Heal th 
• Charles Schwab and Company , Inc. 
• Charm Sciences, Inc . 
• Coca -Co la Qapan) Company 
Limited 
• Codman Square Health Center 
• Co le Hersee Company 
• Commonweal th Automob ile 
R einsurers 
• Cornsis Corporation 
• Congress Realty 
• Coopers and Lybrand 
• Coopers and Lybrand IT AS 
• CR Bard 
• Daily Bread Com pany 
• Danek Medical , Inc . 
• Deloit te and Touche 
• Dernsas Leather Products, Inc. 
• Digital Equipment Corporation 
• Eaton Vance Corporation 
• Eli Lilly and Company 
• Emp ire Blue Cross and Blue Shield 
• Ensign Bickford Aerospace 
• U.S . Federal Government 
• Federal Reserve Bank ofBos ton 
• Federated Dorche ster 
Ne ighborhood Houses 
Samuel Pierce and Lee Rodgers (at left and right), of the National Black MBA Association 
welcome Derrick McDaniel, a Boston University-sponsored student member, to the Boston 
chapter 
• Fidelity Investments • International Bank Services, Inc. 
• First Data Corporation • Invesco Management and Research, Inc. 
• Fleet Bank of Massachusetts • John Hancock Financial Services 
• Fleet National Bank • Johnson and Johnson 
• Fleet Norstar • Keane, Inc. 
• GE Capital • Kidder Peabody and Company, Inc . 
• GE Plastics • Koishi Seianjo Company 
• General Electric Company • Kokusai Investments 
• Global Petroleum Corporation • Krueger Enterprises, Inc . 
• Greenpeace • Liberty Mutual 
• Harper and Schuman, Inc. • Logicon 
• Harvard Community Health Plan • Long Hold Enterprises Company 
• Healthsource • Marketing Decisions, Inc. 
• Hewlett-Packard Company • Massachusetts HEFA 
• Hoffinan-L a Roche • Massachusetts General Hospital 
• IBM • Medical Area Service Corporation 
• IBM Switzerland • Medical Systems Management 
• IDX Systems Corporation • Merck and Company, Inc . 
• Imperial Consulting, Inc. • Metropolitan Life Insurance Company 
• Information Resources, Inc. • Miami Heat Basketball Club 
• International Center of Photogr aphy • Microsoft Corporation 
• Interactive Systems Corporation • Mitre Corporation 
• Interleaf, Inc. • Morgan Memorial Goodwill Industries 
• Internal Revenue Service • Mount Auburn Hospital 
42 
• New England Business Service 
• New England Health Care Foundation 
• New England Telephone 
• New Medico 
• Nippon Mining Company, Ltd . 
• Northwestern Mutual Life 
• Novus Inc. 
• NYC Police Department 
• Opta Food Ingredients 
• Panametrics , Inc . 
• Polaroid Corporation 
• Precision Combustion, Inc. 
• Price Waterhouse Japan 
• Prime Computer 
• Primerica Financial Services 
• Putnam , Haynes and Bartlett , Inc. 
• Racal Datacom 
• Samsung Software America 
• Sanyo Electric Trading Company, Ltd. 
• Scudder Stevens and Clark 
• Shell Companies in Malaysia 
• South Shore Hospital 
• State Street Bank and Trust Company 
• Stewart Therapy, Inc. 
• Sulzer AG 
• SunGard Financial Systems 
• Swiss Bank Corporation 
• Syroco , Inc . 
• Tektronix 
• The Vinyl Company 
• The Bank of New York 
• The Boston Company 
• The Forum Corporation 
• The San-in Godo Bank, Ltd. 
• Thomas Jefferson University Hospital 
• TM Capital Corporation 
• Tufts University School of 
Dental Medicine 
• United States Air Force 
• United States Department of Health 
• United States General Accounting Office 
• The University Hospital 
• United States Environmental 
Protection Agency 
• USAF Allied Health Professions 
• Velpan S.A. 
•W.R . Grace 
• Weber Marking Systems 
• William M . Mercer , Inc. 
• W ork/Farnily Directions, Inc. 
APPLICATION AND FINANCIAL AID INFORMATION 
INFORMATION SESSIONS 
The Admissions Office holds informa-tion sessions for potential students to 
learn about the School of Management 
and to hear from current students. Call the 
Boston campus at 617 /3 53-2670 or the 
Tyng5boro campus at 508/ 649-9731, ext. 
296 for the schedule and to confirm your 
attendance. 
Interviews 
Prospective students may meet with a 
member of the admissions staff to learn 
'We hire a lot of graduates from 
BostonUnwersity'smanagementpro-
grams every year. As a group they 
have several advantages. The diver-
sity of the program-serious stu-
dents from all over the United States 
and many countries throughout he 
world-means they are cal~ upon 
to communicate more effectively, 
to negotiate in classes between cul-
tures, and to be resilient. This cosmo-
politan influence is invaluable to a firm 
like Arthur Andersen-we need ex-
troverted, self-confident men and 
women who can work with different 
kinds of people. That's the way the 
real world is!" 
DAVID J. CLARKSON 
Director of Recruiting, 
Arthur Andersen/Andersen Consulting 
more about the program . These inter-
views are inform ational only and are not 
used to evaluate the applicant . Under 
certain circumstances, the Admissions 
Committee may request an interview 
with an applicant in order to clarify certain 
aspects of his or her application. 
Application to the MBA Program 
Boston University's MBA programs are 
open to qualified men and women who 
have earned a bachelor's degree from a 
fully accredited college or university in 
the United States or abroad. International 
students must have an undergr aduate 
degree equivalent to a U .S. bachelor 's 
degree . 
To be considered complete, your applica-
tion must include: 
1. The Application for Admission form. 
2. A nonrefundable $45 application 
fee, payable to Boston University . 
3. Official transcripts from all colleges 
or universities attended . Each 
transcript should be in a sealed 
envelope with the registrar's 
signature across the flap. 
4. Three letters of evaluation. Each letter 
should be in a sealed envelope with 
the evaluator's signature across the flap. 
5. Official results of the Graduate 
Management Admissions Test 
(GMAT). To expedite processing, 
you should submit an application that 
is otherwise complete and forward the 
score when it becomes available. 
6. Completed address labels. 
International students must also submit: 
7. Results of the Test ofEnglish as a 
Foreign Language (TOEFL) . 
8. International Student Data Form 
(available from the Admissions Office). 
9. Financial declaration, stating that 
the applicant has enough funding 
for tuition and living expenses for 
the duration of the MBA program. 
10. Copies of all current or recently 
issued visa or I-20 documentation. 
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PROFILE OF SEPTEMBER 1993 
ENTERING CLASS 
Full-Time Part-Time 
Entering Class Size: 180 185 
Average Age: 26 27 
Average U.S. 
GMAT Score: 580 580 
Average Grade 
Point Index: 3.10 3.07 
(GPl-4.0 scale) 
Gender: 
Male 60% 59% 
Female 40% 41% 
Undergraduate Major: 
Business 39% 38% 
Science 5% 6% 
Social Science 33% 24% 
Engineering/ Math 7% 24% 
Humanities 16% 8% 
Other Countries 
Represented 29 
United States Citizen 66% 
Citizen of 
Other Nation 34% 
Incomplete applications cannot be 
considered . Check that you have sub-
mitted all required items and completed 
all forms. You are responsible for ensuring 
that your application is complete. We 
suggest that you retain a photocopy of 
the completed application. 
Mail your completed application with 
the application fee to Boston University, 
Graduate Management Admissions, School 
of Management, 685 Commonwealth 
Avenue , Boston, Massachusetts 02215. 
International students may also mail 
their application to a Boston University 
International Liaison Office (listed on 
back cover) . You will be notified by 
postcard of the status of your application. 
Application Deadlines 
Students are admitted to the MBA 
program for full-time study in Septem-
ber only. Candidates may apply for part-
time study in January as well as Septem-
ber. Application s must be at the Offices 
of Admissions and Financial Aid by the 
following dates. 
September admissio n 
Financial aid applications: March 15* 
International applications: April 1 
Full-time applications: May 1 
Part-time applications: July 15 
*If applying for financial aid, both the 
completed application for admission and 
the completed application for financial 
aid mu st arrive by March 15. The 
FAFSA must be filed by February 1. 
(See "Financial Aid," page 45.) 
January admission 
Part-tim e applications: December 1 
Applications are reviewed on a rolling 
system. R eview begins in February for 
September admission and in October for 
January admission. Because all seats in an 
entering class may be committed before 
the end of the admissions period , you 
are urged to submit your completed 
application as early as possible. Applicants 
are generally notified of the Admission 
Committee's decision within four weeks 
of the receipt of the completed application. 
GMAT Administration 
The Graduate Management Admissions 
Test (GMA T) is administered four times 
a year at numerous locations in the United 
States and abroad. The January exam is 
the last acceptable date for the GMA T 
and TOEFL tests for the April 1 dead-
line for international students. March is 
the last acceptable examination date for 
the May application deadline (entering 
full-time in September); June is the last 
acceptable examination date for the July 
deadline (entering part- time in Septem-
ber); and October is the last acceptable 
examination date for the De cemb er 
deadline (entering part-time in January). 
In all cases, candidates are advised to 
take the GMA T well in advance to 
ensure that the score is received by the 
Admissions Office prior to the applica-
tion deadline. GMA T test scores may 
be no more than five years old. Unless 
otherwise requested in writing, the 
Admissions Committee will consider 
the highest score reported. 
Questions concerning the GMA T 
and score reporting should be addressed 
to the Graduate Management Admis-
sions Test, Ed ucational Te sting Service, 
CN 6103, Princeton, New Jersey 
08541-6103; telephone 609/771-7330 . 
International Applicants 
All applicants who are not U.S. citizens 
or permanent residents must submit an 
International Student Data Form and a 
financial declaration. Since scholarship 
"I know my career wouldn't have 
moved ahead so fast without my 
Boston Un iversity MBA. I attended 
Boston Un iversity part-t ime while I 
had a management job at Polaroid. I 
could test my classroom knowledge 
immediately in the workplace and see 
what really worked for me. Other 
students were also from major cor-
porations--we compared notes on 
how a case would be handled at 
Polaroid, Kodak, or Xerox . Many of 
the cases actually came from our 
companies. It's hard to imagine that 
the experience could be richer at any 
other school!" 
PHIWP HIUMAN 
Qass of 1983 
General Manager, Inner City, Inc. 
(a Polaroid subsidiary) 
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funds are not available to foreign students, 
each international applicant mu st submit 
a financial declaration showing adequate 
funding for both tuition and living 
expenses for the duration of the MBA 
program . Please consult the International 
Student Data Form for information on 
the format and amount of this financial 
declaration. International students should 
also submit copies of current or recently 
issued visa or 1-20 documentation. The 
student's visa will not be issued without 
this information . 
International applicants who se native 
language is not English and who have 
not received a degree from an English-
speaking institution must also submit 
the results of the Test ofEnglish as a 
Foreign Language (TOEFL) . Arrange-
ments to take this test can be made by 
wriring directly to: Test of English as a 
Foreign Language, Box 899, Princeton , 
New Jersey 08540, USA. 
All application materials must be sub-
mitted in English. A copy of the original 
document must accompany translation s 
of academic records and other materials. 
Records of university study should show 
courses, grades, type of degree received , 
and exact or approximate rank in class. 
Introduction to the MBA Program 
International students will find the three-
week orientation in August to be an 
ideal preparation for the interactive, 
dynamic atmosphere of the American 
MBA classroom. Now in its sixth year, 
this innov ative program is unique to 
Boston University. The orientation 
provides an intensive educational expe-
rience focused on specific skills and under-
standings that contribute to students' 
success and full participation in the 
MBA comm unity. 
The orientation provides thirty-six 
hours of intensive English language practice 
related to management, including skills in 
listening, speaking, and writing. In addition, 
students will participate in an actual case 
discussion, be introduced to the United 
States economic system, and will refine oral 
presentation skills. 
The orientation is open to all inter-
national students who would like this 
preparation for the rigors of the MBA 
Program. Attendance may be required 
for students who are not native English 
speakers, and whose prior academic 
work has not been in English, nor 
fully prepared them for the case study 
method of education. 
Transfer Students 
MBA candidates at other institutions who 
wish to transfer to the Boston University 
MBA Program must submit a full appli-
cation packet. All transfer of credit is 
handled after admission to the program. 
Letters of Evaluation and 
Transcripts 
Evaluators who are in positions to assess 
the applicant's professional work experi-
ence should be selected. The most help-
ful evaluations demonstrate an awareness 
of management potential. Academic, 
extracurricular, and / or community 
performance are also accepted. Evalua-
tions from friends and family, with few 
exceptions , are of limited value. 
Send each evaluator a letter of evalua-
tion form and an envelope. Complete 
the top portion of the evaluation form 
and sign it. Clearly type or print your 
name and address on the front of the 
envelope and check the appropriate box 
on the back . Ask the evaluator to com-
plete the fom1, seal it in th envelope, 
sign the line across the envelope seal to 
ensure confidentiality, and return the 
envelope to you . 
Transcripts should be handled sinu-
larly. Enclose an envelope, with your 
name and address clearly typed or printed 
on the front and appropriate box checked 
on the back, with your transcript request. 
The school registrar should seal the trans-
cript in the envelope, sign the line across 
the envelope seal, and retum the envelope 
to you. If you have attended more than 
two schools, you may submit additional 
transcripts in plain sealed envelopes. 
A school registrar or an evaluator who 
is unable to send the requested credentials 
to you may mail them directly to the 
Admissions Office . You should submit 
a note with your otherwise completed 
application indicating which materials 
will be sent directly. 
Program and Status Choice 
Each concentration , General Manage-
ment, Health Care Management, and 
Public Management, has a specialized 
curriculum and focus. Applicants should 
weigh their choice of concentration 
carefully before submitting the applica-
tion. Although it is possible to change 
concentrations after enrolling, such a 
change may severely restrict the choice 
of courses . 
Applicants must indicate on the applica-
tion whether they intend to enter the 
MBA program as a full-time or part-
time student, although they may subse-
quently change this status. Applicants 
who are interested in one of the dual 
degree optio ns should so indicate on the 
application; acceptance to both Schools 
is required. 
The admissions committee evaluates 
all applicants according to the same 
standards. 
Admissions Decisions 
Applicants not accepted into the MBA 
program may request to reactivate their 
application for a later semester. All 
inquiries, including requests for reacti-
vation , may be discussed with the 
director of admissions. Applications to 
all MBA programs are held for one year. 
Address Labels 
The application packet includes a sheet 
of address labels to facilitate future 
correspondence. Please type or clearly 
print your comp lete current mailing 
address on the labels and return them 
with your completed application packet. 
FINANCIAL AID 
The MBA Program offers a number of financial aid programs. Financial 
assistance recipients are selected on the 
basis of financial need and additionally 
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on academic merit . Students interested 
in being considered for financial aid can 
reques·t a complete financial aid informa-
tion packet from the Admissions Office 
at 685 Commonwealth Avenue, Boston, 
Massachusetts 02215. Applications for 
admission are considered by the 
Admissions Committee independent of 
financial need. 
Financial Aid Forms 
MBA students who are applying for 
financial aid must file a Free Application 
for Federal Student Aid (FAFSA) with 
the College Scholarship Service, and 
request that a report be sent to the 
School. 
FAFSA forms are available through 
the Graduate School of Management 
Admissions Office. 
Financial Aid Application Deadline 
Financial Aid applications will not be 
reviewed until an admissions decision 
has been made. For this reason, all appli-
cants must have both the complete 
financial aid application (including the 
FAFSA report) and ilie complete admis-
sions application (including ilie GMA T 
exam and all supporting documents) at ilie 
Office ofFinancial Aid by MARCH 15. 
To meet this deadline, the FAFSA 
report should be submitted for process-
ing no later than FEBRUARY 15, and 
the GMA T exam should be taken no 
later than January . 
There can be no guarantee that 
applications completed after this date 
will be reviewed . 
Notification of scholarship decisions 
will be mailed to all applicants in early 
April. 
MBA Scholarships 
Boston University offers a limited number 
of scholarship awards to qualified full-
time MBA students who are U.S . citizens 
or permanent residents. Individual awards 
for an academic year in the past have 
ranged between $2,000 and $10,000 . 
To apply, studen ts must complete the 
Application for Financial Aid (includ ed 
in the applicatio n booklet) and the 
F AFSA report. 
Scho larship awards will be offered 
for a two-year period for each semester 
the student is enro lled full-time, up to a 
total of four semesters . Scholarship aid 
is not available during summer sessions. 
Renewal each semester of the two-
year award is contingen t upon : 
1. Continued demonstrated financial 
need (recipients will be required to 
submit a new FAF report for the 
second year of the program) . 
2. Continued demonstrated academic 
merit (recipients must maintain a 
minimum cumulative grade point 
average of3.00). 
3. Full-time enrollment. All courses 
taken in each semester covered by 
this award must be used to fulfill 
MBA degree requirements . 
If any of these contingencies is not 
met, the award will be withdrawn. 
Because of the two -year award cycle, 
the only opportunity to apply for MBA 
scholarship aid is in the spring prior to the 
first fall semester of full-time enrollment. 
MBA Scholarships for Dual 
Degree Students 
Financial Aid responsibility for dual 
degree students will be shared by the 
Schoo l of Management and the other 
Schoo l to which the student is applying. 
Dual degree applicants should submit 
separate financial aid application materials to 
both Schools. Each Schoo l will review 
applications and make independent 
financial aid decisions on the basis of its 
own eligibility and selection criteria. 
United States Public Health 
Service Traineeships 
For Health Care Management students, 
Public Health Service Traineeships .are 
available in limited numbers . Students 
w ho are U .S. citizens or permanent 
residents are eligible to apply. 
Federal Perkins Loan 
The Federal Perkins Loan is a need-
based loan awarded to full-time 
students . The interest rate is 5 percent , 
and past awards have been between 
$1,500 and $3,000 . Applicants must 
submi t the Application for Financial Aid, 
the FAFSA report, and a finan cial aid 
transcript form (included in the applica-
tion booklet) from each postsecondary 
TUITION AND FEES 
school attended at least half time, whether 
or not financial aid was received at the 
institution. 
Federal College Work-Study 
Co llege Work-Study is a federally funded 
student emp loymen t program offered to 
full-time students who are either U .S. 
citizens or permanent residents. Eligible 
employers include Boston University 
and many other nonprofit organizations . 
The application procedure is identical to 
that of the Perkins Loan . 
Educational Loan Programs 
There are several other student loans 
available through private lenders . These 
include the Federal Stafford Student 
Tuition and fees are established by the Trustees of Boston University and are subject to change at any time. The following tuition rates have been 
established for the 1993/94 academic year. 
Full-time Part-time Part-time 
(per semester) (per semester) (per semester) 
(3 or 4 courses) (2 courses) ( I course) 
Tuition $8,695 $4,344 $2,172 
George Sherman 
Union Fee 60 
Registration Fee 40 40 
Student Activity Fee 20 10 10 
Health Fee 25 
Medical Insurance* 
U.S. citizens 461 per year 
International 461 per year 
* Massachusetts law requires all students who are carrying at least 75 percent 
of the full-time curriculum to have medical insurance. Students who cannot 
demonstrate coverage under a qualifying medical insurance plan are required 
to purchase the University's student health insurance plan. 
Books and supplies for full-time students are estimated to cost $990 for a 
full year during 1993/94. 
Boston University School of Management reserves the right to change 
without notice any policies concerning, but not limited to, its rules, tuition, 
fees, curricula, and courses. 
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Loan, the Supplemental Loan to 
Students, the Graduate Education 
Loan, and the Professional Educa-
tion Plan. For further information about 
these programs, contact the Graduate 
Admissions Office. 
Minority Scholarships 
The School of Management has a number 
of scholarships for minority students. 
Applicants must complete the Applica-
tions for Admission and Financial Aid. 
Boston University also has several 
other scholarships available to full-time 
minority students : the Martin Luther 
King Fellowships and the Links Incorpo-
rated and Whitney M. Young Fellow-
ships. Applications are due by February 
1. For further information on minority 
scholarships, contact the financial aid 
officer in the School of Management. 
Financial Aid for International 
Students 
Because oflimited scholarship funds, assis-
tance requests frorn international students 
in the MBA program cannot be considered. 
International students are, however, 
eligible to apply for School of Management 
Research or Teaching Assistantships. 
Payment Plans 
For Full-Time Students: 
Full-time students may spread yearly educa-
tional costs over a period of ten months 
by enrolling with Academic Manage-
ment Services. There is a one-time fee 
of$45 with no interest charges. For 
more information, contact Academic 
Management Services, Inc., 1110 Central 
Avenue , P.O. Box 1000, Pawtucket, 
Rhode Island 02862; or call 800/ 556-6684. 
For Part-Time Students: 
Part-time students may wish to take 
advantage of the Boston University 
Deferred Payment Program. Arrange-
ments for this progran1 may be made 
at the time of registration or payment, 
through Student Accounting Services, 
881 Commonwealth Av:enue. 
Members of the MBA community walked twenty miles as part of the citywide Walk for Hunger 
fundraiser . 
ACADEMIC POLICIES AND 
PROCEDURES 
MBA Degree Requirements 
Boston University confers the Master of Business Administration degree on 
candidates recommended by the faculty 
of the School of Management and 
approved by the President and Trustees 
of the University. A candidate's entire 
course of work and conduct in the pro-
gram are considered. Each candidate must: 
1. Satisfactorily complete the prescribed 
core courses and elective courses as 
outlined in the curriculum; 
2. Complete a minimum often courses 
within the School of Management; 
3. Complete all requirements for the 
degree within six years of the date 
of first registration; 
4. Have a minimum cumulative grade 
point average of2.70 in MBA 
coursework; 
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5. Have a rninin1um cumulative grade 
point average of2.70 in all 
coursework taken while registered 
in the School of Management and 
approved for MBA credit. 
Further details and information about 
all academic policies are available in 
the MBA Handbook, available in the 
Graduate Programs Office in the School 
of Management. 
Transfer of Credit and Waiver 
Examinations 
MBA students with recent undergradu-
ate courses in management have the 
option of waiving core courses through 
exan1ination. Students who have taken 
graduate management courses at other 
schools accredited by the American 
Assembly of Collegiate Schools of 
Business (AACSB) may be able to transfer 
courses directly. Other transfer of 
Continued on page 49 
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W ithin most MBA classes at Boston University, students are asked to form study groups. The study group is a source f mutual support and shared 
resources, and an opportunity to experience the international flavor ef this student 
body. Perhaps most important, team learning is a valuable practice to carry over into 
the workplace, where team-oriented projects are becoming the solution ef choice. A 
roundtable discussion with one group revealed what can happen once trust develops 
between members. 
How did you make ded.sions? 
Jon recalls, "Our first project together was a survival test. The assumption was that 
we had just crash-landed in a wilderness, and we had to rank sixteen objects that we 
could bring with us as we hiked our way back to civilization. Caroline shared her 
ideas in a quiet, rather modest way, saying the blanket should be first. But two very 
loud and verbal people in our group kept insisting on the salt tablets. They had 
some very elaborate justifications and by sheer force ef will got us all to rank the salt 
tablets first. Eventually, the blanket showed up, but near the bottom ef our list. 
"When the whole class reconvened, and all the other groups reported their lists, 
everyone else ranked the blanket first and the salt tablets last-every single group! 
It taught us that all views, no matter how quietly presented, must be considered. 
From then on, we paid a lot more attention to Caroline's ideas." 
What was the biggest adjustment for you here in America, Caroline? 
"I was raised as a Taiwanese, and we didn't usually voice our opinions too strongly. 
But once I got used to the group, and saw they respeded my ideas and they expected 
me to speak up, I felt much freer to express what was on my mind." 
And for you, Teresa? 
"Coming.from Venezuela, I had the vieupoint from a smaller country. Here I 
learned to look at things on a bigger scale, such as the huge postal service in the U.S . 
Maybe by the same token, Americans will .find it useful to remember my perspective 
when their company is negotiating with a business in a smaller nation. " 
How did the group work- how did you decide which ideas to follow ? 
"We had a free-flowing exchange where the best idea prevailed," says Stephen. 
"No ideas were necessarily bad, but another idea might just be better. At the start, 
one person would dominate, but efter a while, each ef us became more comfortable 
and made our own contributions to the whole. Industry doesn't run by individuals 
working on independent projects. What we're learning about teamwork and team 
processes is a tremendous kill to carry over into our careers." 
How would you describe the international experience, Jon? 
"I've been struck by how similar we are as people, even though our styles are 
different. I don't know if it's American versus international, or male versus Jemal~ 
but with different styles, I really learned to listen better. Here there's an opportu-
nity--really a necessity--to evaluate every view. " 
A SOURCE OF SUPPORT, AN OBJECT OF SELF-STUDY 
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Continued.from page 47 
management courses, related courses, 
or electives is handled on a case-by-case 
basis. Students may waive and/ or 
transfer a maximum of six courses. 
All students in the MBA program 
are required to register for a minimum 
of ten courses within the School of 
Management . 
Academic Performance Review 
To maintain good academic standing, 
graduate students are expected to attain 
a minimµm grade point average of 
2.70 in all courses taken . At least 
annually, the academic records of all 
students are reviewed, and students are 
notified if they are in academic diffi-
culty. Students failing to maintain a 
minimum cumulative average of2 .70 
may be subject to dismissal from the 
program. 
Suspen sion or Dismissal 
Boston University, through its various 
faculties and appropriate committees, 
reserves the discretionary right to 
suspend or dismiss any student for failure 
to maintain a satisfactory academic 
record or acceptable personal behavior. 
W ithd rawal, Leave of Absence , 
and Reinstatemen t 
Unless students file an official With-
drawal/ Leave of Absence form with 
the School, they will be considered 
officially registered and responsible for 
all charges. Absence from class does 
not reduce financial obligation nor 
guarantee that final grades will not be 
recorded . 
Filing the Withdrawal / Leave of 
Absence form does not result in an 
extension of the six-year limit for com-
pletion of the MBA program. 
Grades and Course Cred it 
In the School of Management graduate 
programs, a one-semester course is valued 
at four credits for purposes of internal 
University records, such as computation 
of grade point indexes and assessment 
of transfer credit or tuition charges. 
ADMINISTRATIVE POLICIES 
Veterans Information 
I n cooperation with the Veterans Administration, the University parti-
cipates in numerous veterans' benefits 
programs, including educational assis-
tance, Work -Study, rehabilitation, deferred 
payment , and tutorial programs. 
If you are eligible for veterans' benefits 
or would like more information about 
VA rules and programs , contact the 
Boston University Office ofVeterans 
Affairs, 881 Commonwealth Avenue, 
Boston, Massachusetts 02215; telephone 
617 / 353-2390 . 
Privacy Act 
(Buckley Amendment) 
Under the provisions of the Family 
Educational Rights and Privacy Act, also 
known as the Buckley Amendment, 
students have the right to inspect the 
educational records kept by the Univer-
sity concerning them, to request 
correction of any inaccurate data, and 
to file complaints concerning any 
misleading information contained 
therein. Parents of dependent students 
may inspect their son's or daughter's 
academic records after establishing proof 
of his or her dependency. Disclosures are 
restricted to those who are authorized 
and who have legitimate need 
for the data. The University safeguards 
against third-party disclosure of person-
ally identifiable information. 
An annual notification of rights and 
the procedures for exercising them are 
printed on the University registration 
form and mailed to supporting parents. 
Copies of the University 's Compliance 
Manual and forms for obtaining access 
to records are available at each School 
and College office. For further infor-
mation, contact your School or 
College office or the Assistant Registrar 
at the U niversity Access Office, 881 
Commonwealth Avenue, Boston, 
Massachusetts 02215; telephone 
617 / 353-3678. 
Equal Opportunity Policy 
Boston University prohibits discrimina-
tion against any individual on the basis 
of race, color, religion, sex, age, national 
origin, physical or mental disability, or 
The swan boats are a traditional part of the Boston Public Gardens . 
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because of marital, parental , or veteran 
status. This policy extends to all rights, 
privileges, programs and activities, in-
cluding housing , employment, admis-
sions, financial assistance, educational 
and athletic progran1S. 
Boston University recognizes that 
non-discrimination does not ensure 
that equal opportunity is a reality for all 
employees, applicants for employment 
and students. Because of this, the Univer-
sity will continue to take affirmative 
action ~o ensure that employees and 
students alike are treated equally during 
their employment and/ or matriculation . 
Boston University strongly encour -
ages minority group members, veterans, 
disabled individuals and women to 
apply for positions for which they are 
qualified and that are of interest to 
them. 
Care will be taken to ensure that 
affirmative action includes, but is not 
limited to the following: employment, 
upgrading, demotion, transfer, recruit-
ment, layoff, races of pay, and all other 
forms of compensation , apprenticeships 
and selection for training . 
Personnel policies and practices have 
been reviewed and will continue to be 
reviewed to ensure that there will be no 
illegal discrimination against employees 
on account of sex and that all employees 
ofboth sexes shall have equal opportu-
nity to any available job that they are 
qualified to perform. 
The University will not discriminate 
against any employee or applicant for 
employment because of a physical or 
mental disability. Boston University 
takes affirmative action to employ and 
advance qualified disabled individuals 
in all segments of its workforce and is 
committed to full participation in campus 
life by disabled students, staff and 
faculty. 
The University prohibits unlawful 
discrimination against any individual in 
the providing of, or access to, University 
services or facilities. 
Any employee judged to be in willful 
and deliberate noncompliance with 
any section of this Equal Opportunity / 
Affirmative Action Policy will be sub-
ject to disciplinary action. 
Inquiries regarding the application 
of this policy should be addressed to 
The Office of Equal Opportunity , 
25 Buick Street, Boston , MA 02215, 
617 /3 53-9286. 
Grievance and Arbitration 
Procedures Under Title IX 
Undergraduate students who believe 
they have been discriminated against 
because of their race, color, creed, 
religion, ethnic origin, sex, age, or 
physical disability may file in writing 
a formal grievance with the Vice 
President and Dean of Students. 
Graduate students file formal grievance 
directly with the dean of their School 
or College. The written statem ent 
should be as specific as possible regard-
ing the action that precipitated the 
grievance: date, place, and people 
involved; efforts made to settle the 
matter informally; the remedy sought. 
Within one week of receiving 
the statement, the Vice President and 
Dean of Students forwards a copy to 
the appropriate person . If the complaint 
raises an academic question, the 
statement is forwarded to the dean of 
the School or College involved; if a 
non-academic unit is concerned, the 
statement is forwarded to the adminis-
trative head of that unit . Individuals 
whose actions or inactions are the 
subject of the grievance receive a copy 
from their dean or administrative head 
and have an opportunity to respond 
in writing. 
The dean or administrative head will 
try to meet with all concerned parties 
within two weeks of receiving the 
statement. He or she may receive both 
oral and written presentations and may 
make an independent inquiry . 
Within one week after such a meeting, 
the dean or administrative head makes 
a decision as to the merits of the state-
ment and appropriate resolution of 
the grievance. Copies of this decision 
are sent to the student, the individuals 
whose actions are the subject of the 
grievance, the dean of students, and the 
provost. If dissatisfied with the decision, 
the student may appeal to the dean of 
students, and from there to the provost. 
A record of all formal grievances 
is kept in the Office of the Vice 
President and Dean of Students, East 
Tower of the George Sherman Union, 
775 Commonwealth Avenue, Boston, 
Massachusetts 02215. Copies of all 
written statements, letters, and so on 
relating to a grievance should be sent 
to that office. 
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Student Retention Information 
Statistics for the student retention rate 
at Boston University are available on 
reques t from the Office of the Registrar, 
881 Commonwealth Avenue, Boston, 
Massachusetts 02215, in accordance 
with the Educational Amendments of 
1976, Section 493A. 
Salary and Employment 
Information 
Information from a survey conducted 
by the l,Jniversity concerning general 
income figures of its recent graduates is 
available on request at the reception 
desk in the Office of Admissions, 121 
Bay State Road. 
The University assumes no liability 
for failure to provide educational or 
related services arising out of or due to 
causes beyond the reasonable contro l 
of the University . The University will 
exert reasonable efforts to provide com-
parable or substantially equivalent services, 
but its inability to do so shall not subject 
it to liability. The Trustees of Boston 
University reserve the right to change 
tuition rates or fees at their discretion 
whenever it is deemed advisable. 
MBA students enjoy a 
volleyball break. 
OTHER GRADUATE PROGRAMS AT THE SCHOOL OF MANAGEMENT 
Executive MBA Program 
The Executive MBA Program is an 
accelerated, seventeen-month program 
designed for experienced managers 
with a minimum of ten years of work 
experience . The program begins each 
year in January and ends in May of the 
following year. EMBA classes meet for 
two-day residential sessions (Fridays and 
Saturdays) every two weeks, and for 
four week-long residential sessions. The 
EMBA Program allows experienced 
managers to pursue an accredited MBA 
degree at an accelerated pace without 
interrupting their careers. All Executive 
MBA classes are held at the Boston 
University Corporate Education Center 
in Tyngsboro, Massachusetts, except 
for the final residence week which is 
held at an international location. 
Applicants to the Executive MBA 
Program must meet the work experience 
requirement and must be sponsored by 
their organizations to be considered for 
admission. The Admissions Committee 
selects class members with a diversity of 
skills and backgrounds, but it also seeks 
to bring together people of comparable 
levels of management experience and 
responsibility. EMBA participants may 
be middle-level managers preparing 
for senior management , entrepreneurs, 
specialists such as engineers seeking 
management responsibilities, or profes-
sionals in nonprofit or public-sector 
organizations. 
For further information on the 
program, contact the Executive MBA 
Program Office, Boston University 
Corporate Education Center, 72 Tyng 
Road, Tyngsboro, Massachusetts 01879; 
telephone 508/ 649-9731, ext. 296. 
Doctor of Business Administration 
Boston University's DBA Program 
emphasizes innovation and integration 
in management theory and practice. 
Its graduates are prepared as faculty 
and researchers by a curriculum that 
combines a depth of knowledge in a 
major concentration with breadth in a 
minor area. Majors include accounting, 
finance, management information 
systems, management policy, marketing, 
operations management, and organiza-
tional behavior. 
The minimum course requirement 
is fourteen courses (fifty-six credits), 
with a prerequisite of at least four MBA 
core courses, which may be waived as 
appropriate.The minimum offourteen 
courses includes four in research metho-
dology, six in the major concentration, 
and four in the minor. These courses 
may be completed within two academic 
years of full-time study. 
Other requirements for the DBA 
degree include the preparation of a 
scholarly paper; successful performance 
on the qualifying examination given by 
the department; development of a proposal 
representing original research, collection 
and analysis of data, and preparation of 
an approved dissertation that contributes 
to knowledge in the field. 
Doctoral-level courses in research 
usually include: 
• DS 905 Research Methods in 
Sodal Sdences 
• QM 915 Multivariate Data Analysis 
Among other methodology courses 
available are: 
• QM 887 Experimental Design 
and Sampling 
• QM 916 Mathematical Models 
Further information and complete 
course descriptions on the DBA Program 
can be obtained from the Graduate 
Management Admissions Office, Boston 
University School of Management, 
685 Commonwealth Avenue, Boston, 
Massachusetts 02215; telephone 
617 /353-2670. 
Master of Science in Management 
Information Systems 
The Master of Science in Management 
Information Systems (MS/ MIS) pre-
pares students for careers guiding 
organizations toward more effective use 
of information. A one calendar-year 
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program integrates general and func-
tional management knowledge with 
the theory and practical applications of 
. sophisticated information systems. 
The MS/MIS Program curriculum 
consists of a rigorous series of twelve 
courses that provides the essential tech-
nical foundation of an MIS education 
while emphasizing the strategic issues 
of information technology in a business 
environment. These courses include 
five technical courses, three applications 
courses. a three-course sequence in 
managerial perspective on systems 
analysis, design, implementation, and 
management, and an MIS elective. 
During the second and third 
semesters of the program, all MS/MIS 
students work on internship teams for 
professional organizations . The intern-
ship requirement enables students to 
become involved with a substantive 
information systems project. Student 
interns develop organizational skills 
to meet the challenges of implementing 
systems within complex organizations . 
For further information, contact 
the Master of Science in Management 
Information Systems Program, 704 
Commonwealth Avenue, Boston, 
Massachusetts 02215; telephone 
617 / 353-3522. 
Program Accreditations 
Boston University as a whole is accredited 
by the New England Association of 
Schools and Colleges, one of six nationally 
recognized accrediting agencies. The 
Master of Business Administration 
degree programs are fully accredited by 
the American Assembly of Collegiate 
Schools ofBusiness. The Master of 
Business Administration Program with 
Concentration in Health Care Manage-
ment is also accredited by the Accredit-
ing Commission on Education for 
Health Services Administration. 
~::.:, .. iii 
I ;., 
a••' ••. •· 
l •• . 
... 
,.,.... ~~ ... _ 
I I 1 .
... .. r. ~; 
.. 
. .. i'i f 
.... 
::! .•. 
The University Vice President for Daniel J. Finn School of Management 
Administration Administrative Services Je an Picker Firs ten berg Administration 
Richard]. Towle, B.A., M.A. Duane D. Fitzgerald 
Louis E. Lataif, B.S.B.A., President William J. Flynn 
John Silber, B.A. , M .A., Ph.D ., Vice President for Gerald L. Gitner M.B.A., Dean 
LL.D ., L.H.D. Government and Abraham D. Gosman Edwin A. Murr ay, B.E., Community Affairs Doris R. Grabosky M.B.A., D.B.A., Executive Vice President Edward M . King , B.A. Rafik B. Hariri Associate Dean and Provost George D. H art 
Jon Westling, B.A. Vice President for Mary-Jane Hemperley Deborah P. Jordan , B.A., 
University Relations Robert S. Hinds M.Ed., Assistant Dean, Director, Senior Vice President Carol B. Hillman , B.A. , M.A. Leon C. Hirsch Graduate Programs Joseph P. Mercurio, B.A.S. Esther A. H. Hopkin s 
The Corporation Jame s M. How ell Sandra Procopio, B.S., M .Ed., Treasurer, Vice President Richard R. Joaquim Assistant Dean, Director, 
for Financial Affairs The Founders of Boston Esther B. Kahn Undergraduate Programs 
Kenneth G. Condon, B.A ., University Harold Krensky 
M.B.A. Lee Claflin Richard B. Lombard Peter Arnold, B.S., M .B.A., 
Isaac Rich William F. Macauley Ph .D., Faculty Director, 
Academic Vice President Jacob Sleeper Edward I. Masterman Undergraduate Programs 
for Health Affairs, Director Melvin B. Miller 
of Boston University The Associate Founders Jo seph S. Mitchell, Jr. Martin L. Gosman, B.B.A., 
Medical Center Augusta E. Cor bin David M. Myers M .B.A., Ph.D., Director, 
Richard H. Egdahl, M.D ., Chester C. Corbin Charles R . Parrott AMBA Program 
Ph.D. Albert V. Danielsen Allen I. Questrom Audrey Haas, B.A. , M .B.A., 
Edward H. Dunn Pong Sarasin Director, Public Management Vice President for Rafik B. Hariri William E. Simon Program Business Affairs Charles Hayden F. Herbert Skeete 
Peter J. Cusato, B.S.A., C.P.A. Arthur G. B. Metcalf Ma rshall M. Sloane Douglas T. Hall, B.S., S.M., 
Stephen P. Mugar Richard Lewis Taylor Ph.D., Faculty Director, Vice President for Anne A. Ramsey Robert S. Trump Graduate Programs Enrollment John R. Robinson Gerald Tsai, Jr. 
George A. Schiller, Jr. , B.A., Roswell R . Robinson Mario Um ana John C. Henderson , B .S., 
M.P.A. Alden Speare Peter H . Vermilye M.S., Ph.D ., Director of MS/ 
Dewey David Stone Thomas R. Walsh MIS Program 
Vice President for Harry K. Stone Robert E. Y ellin 
Development and Alumni Gerald Tsai, Jr. Ann H. Himmelberger, B .S., 
Relations An Wang The Honorary Trustees M.S., Ed.D., Associate Director, 
John Davis Bradley, B.A., Ni cho las E. Apalakis Graduate Programs 
M.A., Ph.D . The Officers and Trustees Edward G. Carroll 
Patricia J. Hannigan Mitro, of Boston University J. Newton Esdaile 
Vice President for Arthur G. B. Mecca)£ Chairman Vartan Gregorian B.S., Director, Executive MBA 
Planning, Budgeting, and Earle C. Cooley, Vice Chairman Jame s K. Mathews Program 
Information William F. Surette, Viie Chairman John S. Perkins John R. Russell, B.M.E., Marvin F. Cook, B.S., M .A., John Silber, President Norm an S. Rabb M .B.A ., D.B.A., Ph.D. Kenneth G. Condon, Treasurer Louis I. Rosenfield Faculty Director, Public 
Karen Elliott House, Secretary Esther Ziskind Weitman Management Program Vice President for 
Publications and Video Leopold Adler, II The Executive Committee Mari a Sangiolo, B .A., Production ,Executive C. William Anderson (The Chairman, President, and Director, Career Center Director of Boston Terry L. Andreas Treasurer are also members of the 
University Academy Christopher A. Barrec a Executive Committee.) Nancy Traccarella , B .A., M.A ., 
Peter Schweich, B.A. Craig T. Bouchard 
Christopher A. Barreca Director, Admissions and Frederic A very Bourke , Jr. 
Financial Aid Vice President for Robert J. Brown Earle C. Cooley 
Overseas Programs Earle M. Chiles Gerald L. Gitner Sushil Vachani , B.Tech ., 
Rob ert W. Lamb, B.S., M.A., H arry H. S. Cho u George D. Hart P.G.D.M ., D .B.A., 
Ph.D. Howard L. Clark,Jr. Karen Elliott Hou se Faculty Director, International 
Clyde R. Claus James M. Howell Management Program- Japan 
Vice President and Dean Elliot H. Cole William F. Macauley 
of Students Suzanne Cutler Edward I. Masterm an David W. Young , A.B., M.A. , 
W. Norman Johnson, B.S., Robert F. Daniell Melvin B. Miller D .B.A., Faculty Director, Health 
M.A., L.H.D. Edson D. de Castro Joseph S. Mitchell,Jr. Care Management Program 
Dexter A. Dodge Charles R. Parrott 
Joseph B. Ely, II William F. Surette 
Robert E . Y ellin 
SMG G3 341475 
55 
Graduate Admissions Office 
Boston Univer.;ity 
School of Management 
685 Commonwealth Avenue 
Boston, MA 02215 
Telephone: 617/353-2670 
Fax: 617/353-5581 
Boston Univer.;ity 
Corporate Education Center 
72 TyngRoad 
Tyngsboro , MA 01879 
Telephone: 508/649-9731 
Fax: 508/649-2145 
Health Care Management 
Program 
Boston Univer.;ity 
School of Management 
685 Commonwealth Avenue 
Room334 
Boston, MA 02215 
Telephone: 617/353-2730 
Public Management Program 
Boston Univer.;ity 
School of Management 
685 Commonwealth Avenue 
Room 334 
Boston, MA 02215 
Telephone: 617 /353 -2312 
International Management 
Program-Japan 
Boston Univ er.;ity 
School of Management 
Room 131 
Boston, MA 02215 
Telephone : 617 /353 -2673 
Boston University 
International Liaison Offices 
Paris, France 
Telephone : 42.56.81.54 
Tokyo, Japan 
Telephone : 81-33-582-8421 
Tsimshatsui, Kowloon-Hong Kong 
Telephone: 375 6278 
Karachi, Pakistan 
Telephone : 585-3945 
Islamabad, Pakistan 
Telephone: 051-820 680 
Madrid, Spain 
Telephone: 319-1458 
Taipei, Taiwan, R.O.C. 
Telephone: (02) 703-6541 
Bangkok, Thailand 
Telephone: (662) 246-9783 
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